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"Sales in the total cooking sauces, pasta sauces, and
marinades category have been growing and are expected to

continue growing. Marinades, the smallest segment, had
the strongest gains and drove category growth, likely due
to new launches of convenient, versatile products, as well

as increasing interest in cooking at home."
- Randy Hofbauer, Food Analyst

This report looks at the following areas:

• Category to grow through 2020, driven by marinades
• Convenient, versatile launches help drive strong sales of marinades
• Declines in pasta consumption hurting sales of pasta sauces

Cooking sauce sales grew slightly, also likely because of the increased interest in cooking at home, and
helped slightly by launches of gluten-free products. Sales of pasta sauces, the largest segment, have
been flat and will remain so through 2020 due to declining consumption of pasta. Developing and
marketing pasta sauces as versatile and suitable for use with foods other than pasta could be key for
strengthening the segment.

Report Price: £2466.89 | $3995.00 | €3133.71

Cooking and Pasta Sauces, Marinades - US - December 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/717012/
mailto:reports@mintel.com


Table of Contents

What you need to know

Definition

The issues

Category to grow through 2020, driven by marinades
Figure 1: Total US sales and fan chart forecast of cooking and pasta sauces, marinades, at current prices, 2010-20

Convenient, versatile launches help drive strong sales of marinades
Figure 2: Total US retail sales and forecast of cooking sauces, pasta sauces, and marinades, by segment, at current prices, 2010-20

Declines in pasta consumption hurting sales of pasta sauces
Figure 3: Reasons for using less than last year or not using cooking/pasta sauces and marinades, September 2015

The opportunities

More natural products in demand
Figure 4: Desirable characteristics of cooking/pasta sauces and marinades, any rank, September 2015

Wider assortment of international cooking sauces could help growth
Figure 5: Ethnic cooking sauce varieties of interest, September 2015

Pasta sauces could get boost if paired with food beyond pasta
Figure 6: Kinds of food prepared with pasta sauces, by Millennials/non-Millennials, September 2015

What it means

Overall category sales to grow through 2020

Marinades see strongest growth

Cooking sauces enjoy healthy increases

Pasta sauces log weakest performance

Category growth to continue through 2020 with help from marinades
Figure 7: Total US sales and fan chart forecast of cooking and pasta sauces, marinades, at current prices, 2010-20

Figure 8: Total US retail sales and forecast of cooking sauces, pasta sauces, and marinades, at current prices, 2010-20

Marinades enjoy, will continue enjoying healthy growth
Figure 9: Total US retail sales and forecast of marinades, at current prices, 2010-20

Cooking sauces modest gains due to interest in cooking
Figure 10: Total US retail sales and forecast of cooking sauces, at current prices, 2010-20

Pasta sauces log weaker sales than other segments
Figure 11: Total US retail sales and forecast of pasta sauces, at current prices, 2010-20

Overview

Executive Summary

The Market – What You Need to Know

Market Size and Forecast

Market Breakdown

Market Perspective

Report Price: £2466.89 | $3995.00 | €3133.71

Cooking and Pasta Sauces, Marinades - US - December 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/717012/
mailto:reports@mintel.com


Consumers cooking more frequently
Figure 12: Attitudes/opinions about food, any agree, May 2006-June 2015

Pasta sales flat, as consumers turn to gluten-free foods
Figure 13: Total U.S. retail sales and forecast of pasta and noodles, at current prices, 2009-19

Seafood sales on the rise
Figure 14: Total US retail sales and forecast of fresh fish and shellfish, at current prices, 2010-20

Poultry sales to continue growing
Figure 15: Total US retail sales and forecast of poultry, at current prices, 2010-20

Hispanic population continues to grow
Figure 16: Population growth, by race and Hispanic origin, 2010-20

Birth rate ticks up
Figure 17: US households, by presence of own children, 2003-13

Campbell, McCormick, Ken’s strongest overall drivers

Gluten-free trend helps cooking sauce brands gain

Convenient products help growth of marinade brands

Blurring lines pose opportunity for more multi-purpose products

Continued ad battle against Ragu grow sales of Prego pasta sauce

Campbell, McCormick, Ken’s strongest overall drivers
Figure 18: MULO sales of cooking sauces, pasta sauces and marinades, by leading companies, rolling 52 weeks 2014 and 2015

McCormick, Campbell, others grow by appealing to gluten-free consumers
Figure 19: MULO sales of cooking sauces, by leading companies and brands, rolling 52 weeks 2014 and 2015

Pasta sauce brands struggle
Figure 20: MULO sales of pasta sauces, by leading companies and brands, rolling 52 weeks 2014 and 2015

Stubb’s, McCormick succeed with versatile, convenient marinades
Figure 21: MULO sales of marinades, by leading companies and brands, rolling 52 weeks 2014 and 2015

Gravy gains by going gluten-free
Figure 22: Natural supermarket sales of cooking sauces, pasta sauces, and marinades, by gluten-free labeling/certification, at current
prices, rolling 52 weeks ending 9/8/13 and 9/6/15
Figure 23: McCormick dry gravy mixes

Easy-to-use, single-use pouched launches win in marinades
Figure 24: Campbell’s Oven Sauce and McCormick Skillet Sauces

Anti-Ragu ads continue to help Campbell’s Prego pasta sauces
Figure 25: Prego pasta sauce

Figure 26: Prego Homestyle Alfredo taste test commercial

Market Factors

Key Players – What You Need to Know

Manufacturer Sales of Cooking and Pasta Sauces, Marinades

What’s Working?

What’s Struggling?

Report Price: £2466.89 | $3995.00 | €3133.71

Cooking and Pasta Sauces, Marinades - US - December 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/717012/
mailto:reports@mintel.com
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