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"Hispanics embrace the internet as it allows them to
consume the content they want when they want, and stay

connected with friends and family. As a result, they are
equipping their households with consumer electronics

(CE) staples such as laptops, tablets, and smartphones.
However, as they become bicultural, Hispanics are
adopting an even greater array of digital devices."

This report looks at the following areas:

• Brand differentiation is hard to achieve
• Hispanics upgrade CE products where they see value
• Hispanics use multiple devices to do different activities online
• Multiple devices are changing the dynamic around the television

Most CE categories are fragmented and few brands stand out for ownership among Hispanics. In most
categories, Hispanics represent an important growth opportunity which can materialize by clearly
communicating features that Hispanics, whom are a value-oriented group, deem to be the most
important.
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With few exceptions, Hispanics are online
Figure 30: Internet usage, by Hispanic origin and language spoken at home, April-December 2014
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Figure 31: Hispanics’ incidence of internet use, by age, April-December 2014
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Figure 43: Hispanics and video games – Owns or plays, trended, April 2010-December 2014
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Figure 44: Brand summary of video game systems owned or played, by gender, April-December 2014

PCs and tablets
Figure 45: Hispanic household ownership of PCs – Type, trended, April 2010-December 2014

Mobile phones
Figure 46: Hispanic cell phone/smartphone ownership – Type, trended, April 2012-December 2014

Figure 47: Brand of cell phone/smartphone owned, by household income, April-December 2014

Figure 48: Brand of cell phone/smartphone owned, by language spoken at home, April-December 2014
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Figure 49: Hispanic household/personal ownership of other portable electronics hardware – Type, trended, April 2010-December 2014

Figure 50: Brand of GPS Hispanics own, by age, April-December 2014
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Figure 52: Devices Hispanics used to read an e-book in the last 12 months, by language spoken at home, April-December 2014

Internet usage
Figure 53: Hispanic internet usage, trended, April 2012-December 2014

Figure 54: Hardware Asians use to access the internet at home, trended, April 2012-December 2014

Online activities
Figure 55: Hispanics’ online activities, March 2015
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