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"Millennials are a driving force in the automotive market.
Despite a perception that Millennials don’t buy cars, there

are plenty of Millennials out there – and plenty of them
either own cars or are interested in owning cars.

Millennials are urban, cash-strapped, and tech-savvy; and
they’re also at the start of their careers and beginning to

start families."

This report looks at the following areas:

• Millennials are cash-strapped
• Millennials are more urban than Gen Xers

This report examines the automotive market for Millennial and Generation X consumers. This report
aims to identify the purchasing habits and demographics of those born in the Millennial and Generation
X generations.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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