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"After booming in 2014 as a result of sustained hardware
sales, the video game and console market is expected to

continue to experience strong growth in 2015 and beyond
thanks to the recent and upcoming launch of leading AAA

titles in the run-up to the holiday season, which is expected
to represent the best one for software in recent years."

This report looks at the following areas:

• Bringing new generation static consoles into the mainstream
• Adapting to changing dynamics in the handheld segment

While handheld consoles are struggling to attract consumers’ interest and are progressively becoming a
specialist niche product, new generation static consoles are expected to be on a strong growth
trajectory in the near future.

This is mainly the result of static consoles’ evolution into multi-functional hubs that better satisfy
consumers’ needs and play a key role in non-gaming-related living-room entertainment. Such improved
usability has also the potential to be further developed by effectively responding to consumers’ interest
in the integration of the console and mobile worlds, for example through app and games that
complement each other.
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Consoles will now feature mouse and keyboard
Figure 23: Tactical Assault Commander 4, September 2015
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Portable consoles becoming a specialist product
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Old generation consoles still dominate the market
Figure 24: Ownership of and plans to purchase video game consoles (nets), July 2015

Young men and parents of under-18s more likely to own multiple consoles
Figure 25: Repertoire of static and portable consoles owned, July 2015

Figure 26: Other activities done on game consoles owned/in the household (any console), by repertoire of static and portable consoles
owned, July 2015

New generation static consoles have strong appeal
Figure 27: Ownership of and plans to purchase static video game consoles, July 2015

Portable consoles becoming a specialist product
Figure 28: Ownership of and plans to purchase portable video game consoles, July 2015

Tablets and static consoles compete to be the preferred gaming device
Figure 29: Gaming frequency on the devices owned/in the household, July 2015

Men drive console gaming while women prefer tablets

Gaming frequency differs by game genres
Figure 30: Proportion of consumers who play video games on static console at least once a week, by game genres, July 2015

Online multiplayer meets ‘all-you-can-play’
Figure 31: Gaming modality, July 2015

Fragmented perception of Nintendo’s products
Figure 32: Genres of games played, July 2015

Figure 33: Static consoles owned by selected game genres played, July 2015

Success of health apps could revive interest in health games

Half of console owners use the device to watch videos
Figure 34: Other activities done on game consoles owned/in the household, July 2015

Portable consoles struggle to show multifunctionality
Figure 35: Other activities done on game consoles owned/in the household, by console type, July 2015

Gamers the most likely to use static consoles as entertainment hubs
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Figure 36: Other activities done on static game consoles owned/in the household, by gaming habits on static consoles owned, July
2015

Static consoles become living-room entertainment hubs
Figure 37: Attitudes to game consoles, July 2015
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