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“High levels of prime time television exposure for cookery,
including The Great British Bake Off, MasterChef and The
Hairy Bikers, are creating interest in top of the range food

preparation equipment. And healthy eating trends have
helped drive demand for blenders, liquidisers and juicers.

Product innovation reflects demand for great design and
function”

Jane Westgarth, Senior Market Analyst

This report looks at the following areas:

• Is brand a deciding factor for small kitchen appliances?
• How important is speed of use in shaping decisions about what to buy?
• How has the internet changed the way people shop for small kitchen appliances?

What you need to know
Few home markets experience the pace of innovation and new product development that we see for
small kitchen appliances. While small kitchen appliances are practical, they are also a way of
impressing friends and visitors. They are an accessory in the kitchen that can demonstrate to the rest
of the world how much you know about cooking, or making an excellent coffee for example. A current
theme is that purchases are being heavily influenced by healthy eating. This has been a factor behind
the explosion of purchasing in juicers, blenders and liquidisers in 2014-15. To succeed in the dynamic
small kitchen appliances market, manufacturers must have a pipeline of new ideas, combined with
inventive marketing themes and stylish design touches.

Products covered in this report
Small kitchen appliances includes the following:

• toasters
• sandwich makers
• deep fat fryers
• bread makers
• table-top/health grills including raclettes, barbecue-style grills, crêpe makers, etc
• slow cookers
• electric steamers/rice cookers
• other electric table-top devices such as electric woks, plate warmers, mini-ovens, soup

makers, jam makers, ice cream makers, etc
• food preparation equipment – including food processors, hand-held blenders, liquidisers,

fixed-stand food mixers, hand-held food mixers and mini-blenders/choppers
• kettles – cordless or corded models, jug/coffee pot and traditional style and travel kettles
• hot beverage makers – filter coffee machines, espresso/cappuccino makers, combination

filter/espresso/cappuccino machines, coffee percolators and electric tea makers
• electrical kitchen gadgets – juicers, electric can openers, carving knives, etc.

It excludes food service equipment, microwave ovens and microwave combi-ovens.
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Brand is hugely influential
Figure 18: Features of small kitchen appliances considered important, September 2015
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Figure 24: Housing tenure, UK, September 2015
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Figure 27: Market shares of small kitchen appliances, by manufacturer, 2015 (est)
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Continuing innovation for coffee machines
Figure 29: A bean-to-cup coffee machine in Gaggia’s Anima range
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Figure 30: The Somabar app-controlled robotic bartending appliance

Connected devices in the kitchen

‘World’s first’ Wi-Fi kettle
Figure 31: The Smarter 2.0 kettle

Multi-purpose appliances focus on speed
Figure 32: Thermomix kitchen appliance

Multi-functional appliances

Health-focused appliances

Slow press juicer retains more vitamins and antioxidants

NutriBullet reinvents the blender
Figure 33: The NutriBullet ‘nutrient extractor’

Wider colour choices from Dualit

Advertising expenditure rises 22.4%
Figure 34: Recorded above-the-line, online display and direct mail total advertising expenditure on small kitchen appliances, 2011-15

Nestlé dominates advertising
Figure 35: Recorded above-the-line, online display and direct mail total advertising expenditure on small kitchen appliances, by
advertiser, 2011-14
Figure 36: Recorded above-the-line, online display and direct mail total advertising expenditure on small kitchen appliances, by brand,
2014

Coffee machines drive increase in advertising spend
Figure 37: Share of above-the-line advertising expenditure on small kitchen appliances, by product category, 2012-15

Television advertising is the dominant medium

Channels of Distribution

Key Players – What You Need To Know

Suppliers of Small Kitchen Appliances

Launch Activity and Innovation

Advertising and Marketing Activity
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Figure 38: Recorded above-the-line, online display and direct mail total advertising expenditure on small kitchen appliances, by media
type, 2014

The Black Friday effect

A note on adspend
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Figure 52: Features of small kitchen appliances considered important, September 2015
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