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“Designer fashion brands need to increasingly look at ways
of attracting a new younger demographic of Millennials
who aspire to buy their brands, without losing the
exclusivity that is part of the appeal of owning a designer
label.”

— Tamara Sender, Senior Fashion Analyst

This report looks at the following areas:

= What is driving sales of designer fashion? REPORT NOW
< How is online changing the designer fashion market?

= What can designer fashion brands do to encourage purchasing?

Young people aged under 35 dominate purchasing of designer fashion, but the shift to younger store. mintel .Ccom
consumers has created new challenges for designer brands.

Treat buying stands out as the main reason for buying designer fashion, particularly among women, CALL

while men are drawn to the high quality of designer fashion pieces. EMEA
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Michael Kors stands out as one of the brands with the highest levels of recommendation and proportion
of excellent responses, while Alexander McQueen is most closely associated with being cutting-edge.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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French are the main visitors to the UK
Figure 11: Top 20 countries by volume of visits to the UK, 2014

Americans are the top spenders
Figure 12: Top 20 countries ranked by amount spent when visiting the UK, 2014
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Figure 13: Sterling exchange rate versus selected currencies, annual averages, 2011-14 and spot rate October 2015
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Shopping accounts for 25% of all overseas tourism spend
Opportunities from older Millennials

Figure 15: Trends in the age structure of the UK population, 2010-20
C2s are most active designer buyers
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Figure 22: Brand personality — macro image, September 2015
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Figure 29: User profile of Alexander McQueen, September 2015

Vivienne Westwood seen as cutting-edge
Figure 30: User profile of Vivienne Westwood, September 2015

Stella strong links with ethics
Figure 31: User profile of Stella McCartney, September 2015
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Burberry tops the advertising expenditure

Figure 32: Recorded above-the-line, online display and direct mail total advertising expenditure on fashion by leading designers,
2011-15

Press advertising dominates

Figure 33: Recorded above-the-line, online display and direct mail total advertising expenditure on fashion by the leading designers, by
media type, 2011-15
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Young men are the main designer clothes buyers
Figure 34: Types of designer fashion items purchased in the last three years, September 2015
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Three in ten women buy designer fashion accessories
Figure 35: Types of designer fashion items purchased in the last three years, by gender, September 2015

A trend for designer trainers
Figure 36: Types of designer fashion items purchased in the last three years, by age group, September 2015

Older Millennials are most active buyers
Figure 37: Repertoire of types of designer fashion items purchased in the last three years, September 2015

Interest in designer fashion outside of London

Where Designer Fashion is Purchased

Department stores favourite for designer fashion
Figure 38: Types of store designer fashion is bought from, September 2015

Half buy online
Figure 39: Types of store designer fashion is bought from, by gender, September 2015

Reasons for Buying Designer Fashion

Women treat themselves to designer fashion

Figure 40: Reasons for buying designer fashion, September 2015
Getting the perfect fit
Young men attracted by quality of designer brands

Figure 41: Reasons for buying designer fashion, by gender, September 2015

C2s buy designer to stand out from the crowd
Figure 42: Reasons for buying designer fashion, by socio-economic group, September 2015

Encouraging Purchasing of Designer Fashion

Young women drawn to unique designs
Figure 43: What would encourage consumers to buy designer fashion, September 2015

Using customer service to drive purchasing

British-made designer fashion

Attitudes towards Designer Fashion

Appealing to aspirational Millennial shoppers
Figure 44: Attitudes towards designer fashion, September 2015

Maintaining exclusivity

Discounting impacts luxury market

Most Desirable Designer Fashion Brands

Men desire to dress in Armani and Ralph Lauren
Women want to wear Gucci and Prada

Figure 45: Most desirable designer fashion brands for clothing, September 2015

Michael Kors is the handbag brand of choice among under-25s
Figure 46: Most desirable designer fashion brands for handbags, September 2015

Young men aspire to Rolex, while young women want a Kors
Figure 47: Most desirable designer fashion brands for watches, September 2015
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