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“As the smartwatch market develops, the smartwatch could
become the latest desirable fashion accessory, posing a

direct threat to the fashion watch market as both attract a
young demographic. While uptake of smartwatches has

been slow due to caution surrounding first editions of new
technologies, this is likely to change as more companies

enter the market and as people get used to their
functionality.”

This report looks at the following areas:

• What is driving growth in the watches market?
• How can watch specialists compete with fashion brands?
• How are smartwatches impacting the watches market?

The watches market has seen another year of strong growth in 2015 driven by the continued trend for
fashion branded watches.

Young people aged under 25 have been the driving force behind watch sales, with almost half of this
age group having acquired a timepiece in the last five years, as they see watches as a fashion
accessory.

While ownership of smartwatches still remains low compared with overall watch ownership, the
consumers planning to buy a smartwatch peak among young men aged 16-34 who are also the main
watch buyers, posing a potential threat to the traditional watches market.
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Figure 11: Best-and worst-case forecast value sales of watches, 2010-20
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Figure 12: Trends in the age structure of the UK population, 2010-20
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Designing watches that women want

Young women prefer fashion watches

Men favour specialist watch brands

21% plan to buy a smartwatch

Preference for smartwatches sold by technology specialists

Appealing to women

Nearly three quarters own a watch
Figure 44: Ownership of watches, June 2015

One in ten affluent ABs own a smartwatch
Figure 45: Profile of watch owners, by gender, age group and socio-economic group, June 2015

Watch self-purchasing peaks among under-25s

Link between healthy financial situation and watch purchasing
Figure 46: Purchasing of watches, June 2015

Watches for gifting peak among 25-44s
Figure 47: Profile of watch buyers, by age group, June 2015

Argos is the preferred watch retailer
Figure 48: Preferred retailers for watch purchases, June 2015

H Samuel popular among women and parents
Figure 49: Preferred retailers for watch purchases, by gender, June 2015

Over a quarter of under-25s buy watches from fashion stores

Designing watches that women want
Figure 50: Most important factors when buying a watch, June 2015

A third look for discounted watches
Figure 51: Most important factors when buying a watch, June 2015

Young women prefer fashion watches
Figure 52: Attitudes towards buying watches, June 2015

Men favour specialist watch brands
Figure 53: Attitudes towards buying watches, by gender, June 2015

Young men want to personalise their watch

A quarter don’t use their watch to tell the time
Figure 54: Attitudes towards wearing watches, June 2015

Men aged 45+ favour watch brands
Figure 55: Attitudes towards Watches – CHAID – Tree output, June 2015

Ownership and Purchasing of Watches

Preferred Retailers for Buying Watches

Most Important Factors When Buying a Watch

Attitudes towards Buying and Wearing Watches

Attitudes towards Smartwatches
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21% plan to buy a smartwatch
Figure 56: Attitudes towards smartwatches, June 2015

Preference for smartwatches sold by technology specialists

Appealing to women
Figure 57: Attitudes towards smartwatches by gender, June 2015

Data sources

Fan chart forecast

Consumer methodology

Abbreviations

Appendix – Data Sources and Abbreviations
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