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"As the UK economy improves, unemployment falls, and
more young people find jobs, the outlook for the consumer

technology market is promising. Millennials (16-35)
remain key adopters of new technology."

This report looks at the following areas:

This edition of Digital Trends examines the trends in consumer technology and digital media in the UK,
looking at changes in device ownership and consumers’ purchasing intentions. It focuses on a broad
range of devices, particularly televisions, desktops, laptops, tablets, smartphones, and smartwatches.
It also looks at how consumers access the internet, what they are doing online, and what devices they
are using to do so.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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