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“The beauty treatment markets enjoyed strong growth in
recent years, boosted by new destinations and growing

interest; however sales were impacted by cheaper pop-up
locations and at-home devices in 2014. Encouraging an

older demographic to visit spas and salons with a health
positioning, as well as tempting clients with high-tech

treatments, present opportunities for sales growth.”
– Charlotte Libby, Senior Beauty Analyst

This report looks at the following areas:

• Preventing switching from salon to pop-up
• Opportunities in the male market
• Leveraging the health trend

The spa, salon and in-store treatment markets enjoyed strong growth post-recession, as adults had the
disposable income to explore the fashionable trend toward beauty treatments. However, sales growth
stalled in 2014, falling 1.2%, as consumers made the switch to cheaper treatments in pop-up locations,
whilst the boom in home-use beauty devices sees consumers performing an increasing number of
treatments themselves.

Expanding the market lies in widening the user base and encouraging trial from new potential
demographic groups, including young men and women aged 55 and over. Consumer research for this
report explores areas of opportunity for the market, such as leveraging the new trend for a holistic
approach to health, beauty and wellness, as well as the increasing high-tech treatment offering.
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