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“Wearable technologies remain an early-adopter purchase
but an expansion of functionality to health metrics as well

as fitness ones is broadening their appeal to women and
older people.”

– David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

• Is wearable fitness technology a fashion or the future?
• Console fitness activities: Game over or game on?
• What do women really want?

In-home and individual fitness activities are low in cost and high on convenience, a combination that
makes the products and services that cater to consumers’ needs in these areas some of the UK’s most
important sport and exercise markets.

Affordability has been a central factor in sustaining the appeal of these activities during the economic
downturn, but it is wider trends in demographics, technology and public health policy that now offer the
key opportunities for longer term growth.

This report examines consumers’ in-home and individual fitness activity and purchasing habits,
assesses their motives for participation and interest in innovative new products, and looks at how
providers and brands can respond to the challenges and opportunities emerging.
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