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“The plumbing products sector is now benefiting not only
from stronger new construction activity, but both kitchens
and bathrooms are widely perceived as key rooms for

home improvement. The rooms are seen to add appeal to a
property at the time of a house sale, as well as being a
statement of lifestyle.”

— Terry Leggett, Senior Analyst
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This report looks at the following areas:

= How strongly will the market develop over the next five years? R EPO RT N OW

= Is that growth sustainable over the entire five years and what will be the market drivers?

= Which regions hold the best prospects?

= Which product sectors now hold the best prospects? V I S | T:

= How have companies involved in the market faired during the downturn that followed store. minte| .com
2008?

With house price inflation now a firm feature of the UK market (and a feature that will need to be CALL

externally controlled in the medium term), there is a major stimulus to the market and the prospects EMEA

are that demand will strengthen in excess of average GDP growth in the UK. +44 (O) 20 7606 4533

The fortunes of the UK plumbing products industry are partly dependent on the new construction

market, which has been strongly affected by the banking crisis, subsequent economic downturn and Brazil

flat economy. Demand has generally been more steady in the refurbishment sector, though the 0800 095 9094

resultant austerity from the economic downturn has encouraged delays in discretionary spending.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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The development of corner designs with the bath offset have also been a long-term trend. However, the popularity of corner baths has
declined in recent years along with space considerations
While the market for baths has increasingly been dominated in recent years by acrylic/plastic products, the UK residential market for

toilets remains strongly dominated by ceramic products
Figure 24: Development of the UK market for toiletware/sanitaryware, 2009-13
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Key trends in the development of the shower market include demand for single person households, other restraints on property sizes and
the growth of en-suites
The mixer/power shower sector has achieved a high level of growth in recent years in line with demand for more powerful, higher

specification products, such as electrical power showers
Figure 27: The UK market for showers and shower enclosures, 2009-13

Figure 28: Segmentation of UK market for showers, by application, 2013

The trend for larger shower enclosures is linked to an increase in power showers and demand for higher quality, higher priced products
The market is diverse when it comes to brassware style, from traditional taps and mixer designs through to the more modern minimalist
appeal with clean lines and simplistic styling

The ageing UK population has seen an increase in style and design incorporated into the more functional tap ranges, which offer easy-to-

grip control for the elderly and the lessable
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Figure 32: Material segmentation of the UK bathroom equipment accessories market, by type, 2013

Kitchen products
Market conditions for the kitchen furniture industry have been very poor in the last few years, with a number of factors suppressing
demand

Against this, there have been a couple of counter developments, even during the economic downturn
Figure 33: Segmentation of the UK market for plumbing products used in kitchens, by type, 2009-13
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