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“The building products market comprises a diverse range
of products, virtually all of which are enjoying significantly
improved conditions in 2014, following a trend that started

to emerge in 2013. Future prospects are for strong growth

MARRRT & BUSINESS with construction continuing to be at the forefront of
DEVELOPMENT . .,
overall UK economic development.

Cnmbr‘nfﬂg innig’ut with fore.lv'g.’lt —Terry Leggett, SeniOI’AnalySt

This report looks at the following areas:

= How have the various product sectors performed over the last five years? R EPO RT N OW

= How strongly will each of the markets develop over the next five years?

= What are the drivers for market growth and how will these affect each of sector?

= Which sectors are subject to material substitution, and how are these trends affecting the VISIT:
market? store.mintel.com

= How have companies involved in the market faired during the last five years?
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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Market Size and Trends

Key analysis
Architectural ironmongery

Market size
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Figure 14: The UK market for architectural ironmongery in the UK, 200913

Market Segmentation

Figure 15: The UK market for architectural ironmongery, by type, 200913
Bathroom equipment
Market size

Figure 16: The UK bathroom equipment market, 2009-13

Market segmentation

Figure 17: Segmentation of the UK bathroom equipment market, 2009-13
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Market size

Figure 18: The UK market for bricks, 2009-2013

Market segmentation
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Commercial heating
Market size

Figure 25: The UK market for commercial heating products, by value, 200913
Domestic central heating

Market size
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Market segmentation
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Residential windows & doors

Market size
Figure 30: The UK domestic market for doors, door frames, windows, window frames and conservatories, 2009-13
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Market segmentation

Figure 32: Product segmentation of the UK domestic market for doors, door frames, windows, french windows, window frames and
conservatories, 2009-13

Concrete & concrete products

Market size
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Figure 33: The UK market for concrete and concrete products, 2009-13

Market segmentation
Figure 34: UK market for concrete and concrete products, by type, 2009-13
Rainwater products
Market size
Figure 35: UK market for rainwater products, 2009-13
Market segmentation
Figure 36: Segmentation of the UK market for rainwater products, by material, 2009-13

Figure 37: Segmentation of the UK market for rainwater products, by end use sector, 2009-13

Roofing materials
Market size

Figure 38: UK market for roofing material coverings, 200913

Market segmentation

Figure 39: Segmentation of the UK market for roofing materials, by type of material and type of roof, 2009-13
Thermal insulation
Market size

Figure 40: UK market for thermal insulation, 2009-13

Market segmentation
Figure 41: UK market for building thermal insulation, by type of insulation, 2009-13
Underground pipes
Market size
Figure 42: UK market for underground pipes, 2009-13
Market segmentation
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Market Background

Key analysis
Construction
Figure 45: Construction output in Great Britain, by Type, 200913
Private housing
Figure 46: Analysis of private housing construction output in Great Britain, 2009-13
Figure 47: Private new housing starts and completions in England, 2009-13
Public housing
Figure 48: Analysis of new public housing construction output in Great Britain, 2009-13
Figure 49: Public housing starts and completions in England, 2009-13
Public non-residential
Figure 50: Analysis of the composition of the public non-residential construction market in Great Britain, 2013
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Private industrial

Figure 54: Analysis of private industrial construction output in Great Britain, 200913
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Private commercial

Figure 56: Analysis of the composition of the private commercial construction market in Great Britain, 2013
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Shops
Education

Health
Figure 57: Analysis of private commercial construction output in Great Britain, 200913

Figure 58: Analysis of private commercial construction in Great Britain, by type, 200913

Repair & maintenance
Figure 59: Analysis of repair & maintenance output in Great Britain, 200913

Public housing repair & maintenance output
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Private housing repair & maintenance output
Figure 62: Analysis of repair & maintenance output in the private housing sector in Great Britain, 200913

Public non-residential repair & maintenance output
Figure 63: Analysis of repair & maintenance output in the public non-residential sector in Great Britain, 200913

Private non-residential repair & maintenance output
Figure 64: Analysis of repair & maintenance output in the private nonresidential sector in Great Britain, 200913

Civil engineering
Figure 65: Civil engineering construction output in Great Britain, 2009-13

Industry Structure

Key analysis

Company profiles

Ideal Standard (UK)
Figure 66: Financial analysis of Ideal Standard (UK), 2009-13

Anglian Windows

Figure 67: Financial analysis of Anglian Windows, 2010-14

Cape

Figure 68: Financial analysis of Cape, 2009-13

Marley Eternit
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Figure 69: Financial analysis of Marley Eternit, 2009-13

Twyford Bathrooms

Figure 70: Financial analysis of Twyford Bathrooms, 2009-13

Celotex

Figure 71: Financial analysis of Celotex, 2009-13

Polypipe Building Products

Above and Below Ground Drainage
Water Supply Systems

Water Management Solutions
Plumbing & Heating

Ventilation
Figure 72: Financial analysis of Polypipe, 2009-13

Monier Redland (formerly Lafarge Roofing)

Figure 73: Financial analysis of Monier Redland, 2009-13

Knauf Insulation

Figure 74: Financial analysis of Knauf Insulation, 2009-13

Rockwool

Figure 75: Financial analysis of Rockwool, 2009-13

Wavin

Figure 76: Financial analysis of Wavin, 2008-12

Hanson Packed Products (formerly Hanson Building Products)

Figure 77: Financial Analysis of Hanson Packed Products, 2009-13

Forecast

Key analysis

Architectural ironmongery
Figure 78: Forecast UK market for architectural ironmongery in the UK, 2014-18

Figure 79: Forecast UK market for architectural ironmongery, by type, 201418
Bathroom equipment

Figure 80: Forecast UK market for bathroom equipment, 2014-18

Figure 81: Forecast segmentation of the UK market for bathroom equipment, 2014-18

Bricks
Figure 82: Forecast market for bricks, 2014-2018

Ceramic tiles
Figure 83: Forecast UK market for ceramic tiles, 2014-18

Figure 84: Forecast segmentation of the UK market for ceramic tiles, by type of tile, 2014-18

Commercial heating

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/691828/
mailto:reports@mintel.com

MINTEL

Building Products (Industrial Report) - UK - December 2014

e The above prices are correct at the time of publication, but are subject to
Report Price: £995.00 | $1611.35 | €1263.96 B

Figure 85: Forecast UK market for commercial heating products, 2014-18
Domestic central heating

Figure 86: Forecast UK domestic central heating market, 2014-18

Figure 87: Forecast segmentation of the UK domestic central heating market, by type of product, 2014-18
Residential windows & doors

Figure 88: Forecast UK market for doors, door frames, windows, window frames and conservatories, 2014-18

Figure 89: Forecast product segmentation of the UK market for doors, door frames, windows, window frames and conservatories,
201418

Concrete & concrete products
Figure 90: Forecast UK market for concrete and concrete products, 201418

Figure 91: Forecast UK market for concrete and concrete products, by type, 2014-18
Rainwater products

Figure 92: Forecast UK market for rainwater products, 2013-18

Figure 93: Forecast segmentation of the UK market for rainwater products, by material, 2014-2018
Roofing materials

Figure 94: Forecast UK market for roofing materials, 2014-18

Figure 95: Forecast Segmentation of the UK Market for Roofing Materials, by Type of Material and Type of Roof, 2014-18

Thermal insulation

Growth potential for retro-fit installations hampered by changes to government programmes
Figure 96: Number of ECO insulation measures installed, by type, January-June 2014 and full year 2013

Figure 97: Forecast for UK market for building thermal insulation, by type, 2014-18
Pipes
Figure 98: Forecast UK market for underground pipes, 2014-18
Figure 99: Forecast segmentation of the UK market for underground pipes, by material, 2014-18

Figure 100: Forecast segmentation of the UK market for underground pipes, by end use application, 2014-18

Further Sources & Contacts

Trade magazines

Trade exhibitions
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