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“Overheads from the running of MSAs (Motorway Service
Areas) often hamper opportunities to lower prices.

However, there could be merit in developing more on-
trend and gourmet food options to help in-transit

consumers equate roadside food prices with quality and
variety rather than expense.”

– Jack Duckett, Consumer Lifestyles Analyst

This report looks at the following areas:

• Challenging the ‘unhealthy’ fast food culture of MSAs
• Boosting usage amongst older consumers

High operating costs, a decline in the number of outlets and sustained cautious consumer spending
mean that the roadside catering market has seen little actual sales growth in recent years. The market
has also remained dogged by consumer attitudes towards the cost of food and drink at roadside
eateries, as well as being slow to respond to changing foodservice trends, such as growth in healthy
eating and the rise of fashionable ethnic eateries.

Going forward, the main challenges for the roadside catering market include price-conscious consumers
and the need to adapt to changing food trends.

This report will examine the usage of roadside service stations and roadside restaurants, the
considerations users take into account when deciding where to stop, the types of food and drink they
are interested in, their attitudes towards various market issues and their interest in potential new
flavour options.
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Figure 24: Types of food/drink consumers look for, August 2014
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