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“For Brazilians, deodorants are a personal care ‘staple’
with most people using it more than once a day.”

– Renata Pompa de Moura, Research Sector
Manager

This report looks at the following areas:

• What are the leading formats and consumer trends?
• How can brands increase frequency of use and loyalty in some demographic groups?
• How can brand diversify effectiveness in protection?
• What innovations consumers are interested in trying and willing to pay more for?
• What are the attributes and benefits in deodorant that are more relevant to users?

Despite its almost universal use, the market continues to show a significant growth, driven mainly by
the consumer’s desire for higher value-added products. Innovations such as non-staining formulations,
technology that provides superior protection against sweat and odor, formulations free from chemical
ingredients and with added benefits such as moisturizers, hold appeal and will continue to drive
consumers’ engagement in the next years to come.
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Interest in value-added formats and formulations is fueling market growth
Figure 10: Brazil retail value sales of deodorants, 2009-19
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The market is expected to continue growing in the next five years
Figure 12: Brazil forecast of retail value sales of deodorants, 2009-19
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The deodorants market is becoming more concentrated
Figure 13: Companies’ share in the Brazilian deodorants market, by value, 2011-13
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Brazilians use deodorants frequently
Figure 14: Usage and frequency, January 2014
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While usage among older consumers is lower across almost all formats, aerosols and sprays are more likely to appeal to young adults
Figure 16: Use of deodorant formats, by age group, January 2014
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Effective and long-lasting protection are main drivers of deodorant usage
Figure 17: Attitudes and behaviors to deodorants/antiperspirants, January 2014

Comfort is especially important for ABs and northern users
Figure 18: Agreement with the statement “I wear deodorant/antiperspirants to keep my skin feeling comfortable” by region, January
2014
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One third of Brazilians are willing to pay more for innovations in non-staining formulations, wetness and long-lasting protection
Figure 19: Interest in innovation, January 2014

While interest in alcohol-free formulations is higher among young women, moisturizing formulas are likely to appeal to middle aged ones
Figure 20: Interest in moisturizing and alcohol-free formula, by age group, January 2014

Despite its limited appeal, products with functional benefits are more likely to resonate among users in the Northeast
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Figure 50: Attitudes to deodorant/antiperspirant, January 2014
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