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“The market for property and casualty insurance is
extremely competitive, with price being the main reason

why Hispanics switch insurance companies. However,
once Hispanics come to the realization that insurance is

not an expense but a fair price to protect what they have,
the door opens for insurance companies to build and

nurture a potentially profitable relationship.”
– Juan Ruiz, Senior Multicultural Analyst

This report looks at the following areas:

• Gaining trust with an intangible product
• Differentiating an insurance company in a competitive, price-oriented market
• Reaching Hispanics online for insurance

Hispanics typically have a hard time buying products or services that are intangible in nature; for them,
it is not easy to trust insurance companies, and even when they want to, they can’t be completely sure
that their insurance company will take good care of them until they actually see what happens when
they file a claim. It is for this reason that it is very important for insurance companies to establish and
nurture a relationship with Hispanic consumers that is based on trust. Insurance agents are key
ingredients to be able to reach and engage this segment. Having a physical presence in their
communities is also important so that Hispanic consumers can associate the product with something
tangible.

However, just nurturing a relationship based on trust may not be enough, as price plays a very
important role when Hispanics have to decide which insurance policy they choose or whether or not
they renew their current insurance. The insurance market is very competitive, and currently most of
the marketing is designed to communicate how much one would save for switching or bundling
services.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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