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This report looks at the following areas:

How does wilderness tourism fit within the adventure tourism niche?
= Who is a wilderness tourist and how are they motivated?
Where are the leading wilderness destinations in the world and what activities are
commonly undertaken?
How are some of the key organisations involved in the market?
What are the key issues that will shape the sector over the next decade?

Well over a decade ago, the United Nations World Tourism Organization (UNWTO) held a conference in
Portugal that focused on tourism to what were being called ‘the last frontiers’. These included travel up
mountains, underwater, and ultimately into space. ‘Wilderness tourism’ covers the terrestrial element
of what was being discussed at that conference.

Now, in 2014, wilderness destinations are still far from mainstream. However, they are becoming
increasingly popular as tourists seek more challenging and off-the-beaten-track destinations. Virtually
all the wilderness destinations covered in this report have experienced considerable growth in arrivals
over the last decade, and in particular over the last five years. While this has positive economic
benefits to some countries and tour operators, it does lead to pertinent questions being asked about
sustainability and maintaining the visitor experience in wilderness destinations.

DID YOU KNOW?

more holistic view of this market

“Wilderness tourism is becoming increasingly sought after,
as the world’s mountains, deserts and forests entice
growing numbers of adventure tourists who are attracted
to pristine landscapes, wild lands and uninhabited areas in
order to enjoy a truly unique experience.”

- Jessica Rawlinson - Senior Tourism Analyst

BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/680926/
mailto:reports@mintel.com

MINTEL

Wilderness Tourism - November 2014

e The above prices are correct at the time of publication, but are subject to
Report Price: £295.00 | $477.74 | €374.74 B

Table of Contents

Introduction

Data Sources

Background and Definitions

Figure 1: IUCN Protected Areas Categories System, 2014

Figure 2: Tourism wilderness regions around the world, 2014

The Wilderness Tourism Market

A global landscape
Wilderness tourism consumers
The hard-adventuring wilderness tourist

High-spending wilderness tourists

Wilderness Regions and Activities

Africa
Figure 3: Wilderness deserts in Africa, 2014
Sahara Desert
Kalahari Desert
Namib Desert
Americas
Figure 4: Wilderness areas in North & South America, 2014
Amazon Basin
Andes Mountains
Arctic Circle (North America)
Alaska
Canada
Patagonia
Wildernesses in the USA

Figure 5: Selected wilderness destinations in US, 2014

Canadian wilderness
Figure 6: Wilderness activities in Canada, by region and territory, 2014

Antarctica
Figure 7: Antarctic wilderness, 2014

Asia
Figure 8: Wilderness regions in Asia, 2014
Siberia
Arabian Peninsula
Gobi Desert

Mountains of the Himalayas, Karakoram and the Hindu Kush

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/680926/
mailto:reports@mintel.com

MINTEL

Wilderness Tourism - November 2014

e The above prices are correct at the time of publication, but are subject to
Report Price: £295.00 | $477.74 | €374.74 change due to currency fluctuations,

Australasia
Australia

Figure 9: Wilderness regions in Australia, 2014

Europe
Figure 10: Wilderness areas in Europe, 2014
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Figure 11: Certified European wilderness areas, 2014

Figure 12: European wilderness areas, 2014
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