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“The strengthening economy is paving the way for small
business growth, both because loans are becoming more

plentiful and consumers have become more willing to
spend. Customer service and state-of-the-art technology
will be crucial in institutions’ efforts to take advantage of

the strength of the sector and attract customers.”
– Robyn Kaiserman, Financial Services Analyst

This report looks at the following areas:

• Help your customers, help your bank?
• How can banks increase business credit card usage?
• Mobile apps for small businesses?

Small business is anything but small, given that it makes up a large percentage of all American
companies. Many of these businesses were hit hard by the recession, but they are beginning to
rebound with the economy. It is becoming easier for them to find funding, and many small business
owners are optimistic about their business’s immediate future.
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Figure 34: Chase Ink mobile ad, 2013

Direct mail
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Print
Figure 36: Chase Ink card print ad, 2014

Alternative lenders

OnDeck
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Figure 43: Business ownership, by number of employees, April 2014
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Most small business owners employ only themselves
Figure 44: Number of paid employees, by gender, April 2014
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Figure 45: Number of paid employees, by age, April 2014
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Figure 46: Number of paid employees, by annual revenues, April 2014

Nine in 10 home-operated businesses have fewer than five employees
Figure 47: Number of paid employees, by operation at home/outside, April 2014
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Women-owned businesses tend to generate less revenue
Figure 48: Annual revenue, by gender, April 2014
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Strong link between employees and turnover
Figure 50: Annual revenue, by number of employees, April 2014

Who are the Business Owners?

How Many Employees Do They Have?

How Much Revenue Do They Earn?
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Figure 51: Number of paid employees, by operation at home/outside, April 2014

Key points

Professional services most popular industry
Figure 52: Company industry, by gender, April 2014

Professional service firms dominate regardless of company size
Figure 53: Company industry, by annual revenues, April 2014

Key points

Rent and/or utilities
Figure 54: How companies pay for rent and/or utilities, by gender, April 2014

Figure 55: How companies pay for rent and/or utilities, by age, April 2014

Greater professionalism among larger business owners
Figure 56: How companies pay for rent and/or utilities, by annual revenues, April 2014

Figure 57: How companies pay for rent and/or utilities, by number of employees, April 2014

Figure 58: How companies pay for rent and/or utilities, by operation from home or outside, April 2014

Day-to-day supplies
Figure 59: How companies pay for day-to-day supplies, by gender, April 2014

Figure 60: How companies pay for day-to-day supplies, by age, April 2014

A chance to use retailer loyalty programs to build partnerships with smaller businesses
Figure 61: How companies pay for day-to-day supplies, by annual revenues, April 2014

Figure 62: How companies pay for day-to-day supplies, by operation from home/outside, April 2014

Major purchases
Figure 63: How companies pay for major purchases (over $1,000), by gender, April 2014

Older business owners more likely to pay with a personal credit card
Figure 64: How companies pay for major purchases (over $1,000), by age, April 2014

Figure 65: How companies pay for major purchases (over $1,000), by annual revenues, April 2014

Figure 66: How companies pay for major purchases (over $1,000), by operation from home/outside, April 2014

Key points

Startup funding
Figure 67: Method of funding startup, by gender, April 2014

Younger business owners more likely to look to family for support
Figure 68: Method of funding startup, by age, April 2014

Loans key to funding larger startups
Figure 69: Method of funding startup, by annual revenues, April 2014

Funding growth
Figure 70: Method of funding growth, by gender, April 2014

Company Industry

How Companies Pay for Purchases

How Owners Fund Their Businesses
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Figure 71: Method of funding growth, by age, April 2014

Larger firms have outgrown informal funding sources
Figure 72: Method of funding growth, by annual revenues, April 2014

Figure 73: Method of funding growth, by number of employees, April 2014

Key points

Customer satisfaction is low, but many are optimistic
Figure 74: Attitudes toward own business finances, by gender, April 2014

Figure 75: Attitudes toward own business finances, by age, April 2014

Larger businesses are significantly more optimistic
Figure 76: Attitudes toward own business finances, by annual revenues, April 2014

Size adds to a business’s banking requirements
Figure 77: Attitudes toward own business finances, by operation from home/outside, April 2014

Key points

Most have at least a business checking account
Figure 78: Business banking products owned, by gender, April 2014

Younger business owners need to invest in their retirement, not just their business
Figure 79: Business banking products owned, by age, April 2014

There is room for a “starter” business account
Figure 80: Business banking products owned, by annual revenues, April 2014

Additional staff adds complexity to banking requirements
Figure 81: Business banking products owned, by number of employees, April 2014

Figure 82: Business banking products owned, by operation from home/outside, April 2014

Key points

Mobile device ownership is prevalent among small business owners
Figure 83: Mobile device ownership, by gender, April 2014

Figure 84: Mobile device ownership, by age, April 2014

Figure 85: Mobile device ownership, by annual revenues, April 2014

Key points

Mobile banking usage is very low
Figure 86: Mobile business banking usage, by gender, April 2014

Company industry
Figure 87: Company industry, by age, April 2014

Figure 88: Company industry, by number of employees, April 2014

Attitudes Toward Own Business Finances

Business Banking Products and Services

Mobile Device Ownership

Usage of and Satisfaction with Mobile Banking

Appendix – Other Useful Consumer Tables
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Figure 89: Company industry, by operation from home/outside, April 2014

How companies pay for purchases

Day-to-day supplies
Figure 90: Method of purchase payment for day-to-day supplies, by number of employees, April 2014

Major purchases
Figure 91: How companies pay for major purchases (over $1,000), by number of employees, April 2014

How owners fund their business

Startup
Figure 92: Method of funding startup, by number of employees, April 2014

Figure 93: Method of funding startup, by operation from home/outside, April 2014

Growth
Figure 94: Method of funding growth, by operation from home/outside, April 2014

Attitudes toward business/finances
Figure 95: Attitudes toward own business finances, by number of employees, April 2014

Mobile device ownership
Figure 96: Mobile business banking usage, by number of employees, April 2014

Figure 97: Mobile business banking usage, by operation from home/outside, April 2014

Usage of and satisfaction with mobile banking
Figure 98: Usage of and satisfaction with mobile business banking, by age, April 2014

Figure 99: Usage of and satisfaction with mobile business banking, by annual revenue, April 2014

Figure 100: Usage of and satisfaction with mobile business banking, by number of employees, April 2014

Figure 101: Usage of and satisfaction with mobile business banking, by operation from home/outside, April 2014

Appendix – Trade Associations
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