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“Limited service burger, chicken, and seafood restaurants
face stiff competition among themselves and against other
concepts. Often competing on price, these concepts rely on

core offerings coupled with innovative items to draw
attention. These operators have also overhauled their

menus to add healthful options and ramped up their usage
of technology to remain relevant to consumers.”

– Bethany Wall, Foodservice Analyst

This report looks at the following areas:

• Core offerings: What consumers are most concerned with at restaurants
• Healthfulness: How these concepts overcome unhealthy perception
• Innovation: How these concepts innovate to drive brand excitement
• Value: How these concepts provide value, while obtaining healthy margins
• Technology: How these concepts utilize technology to drive loyalty

The limited service burger, chicken, and seafood market is facing stiff competition, as the number of
sandwich, ethnic, pizza, coffee, and specialty concepts continues to grow and the market is becoming
more upscale. This trend toward gourmet-like items and increased ambience has helped fast casual
burger concepts take a foothold in the market and aided the emergence of fast casual chicken
concepts.

These restaurants have long based their strategy on value and indulgent offerings. To stay relevant
with the changing needs of consumers, they are shifting their focus to innovative and healthful options,
with ethnic, authentic, and premium ingredients. Additionally, they are renovating store locations and
adding technology to create modern and sophisticated experiences. The main goal of these restaurants
is to create a unique position through differentiation.
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Figure 36: LSR burger, chicken, seafood concept attitudes, June 2014

Key points

Quick serve consumers use drive-thrus, eat in transit, and focus on price

Fast casuals seek health, authenticity, transparency, and technology

Consumer tables by segment
Figure 37: LSR burger, chicken, seafood concept usage, by restaurant segments, June 2014

Figure 38: LSR burger, chicken, seafood concept usage, by restaurant segments, June 2014

Figure 39: LSR burger, chicken, seafood concept consumption place, by restaurant segments, June 2014

Figure 40: LSR burger, chicken, seafood concept ordering method, by restaurant segments, June 2014

Figure 41: LSR burger, chicken, seafood concept increases in behavior, by restaurant segments, June 2014

Figure 42: LSR burger, chicken, seafood concept deals, by restaurant segments, June 2014

Figure 43: LSR burger, chicken, seafood concept drivers, by restaurant segments, June 2014

Figure 44: LSR burger, chicken, seafood concept attitudes, by restaurant segments, June 2014

Key points

Burger concept users are on the go and consume items out-of-store

Seafood users most likely to increase ordering healthy and authentic items

Consumer tables by restaurant cuisine
Figure 45: LSR burger, chicken, seafood concept usage, by restaurant types, June 2014

Figure 46: LSR burger, chicken, seafood concept usage, by restaurant types, June 2014

Figure 47: LSR burger, chicken, seafood concept consumption place, by restaurant types, June 2014

Figure 48: LSR burger, chicken, seafood concept ordering method, by restaurant types, June 2014

Figure 49: LSR burger, chicken, seafood concept increases in behavior, by restaurant types, June 2014

Figure 50: LSR burger, chicken, seafood concept deals, by restaurant types, June 2014

Figure 51: LSR burger, chicken, seafood concept drivers, by restaurant types, June 2014

Figure 52: LSR burger, chicken, seafood concept attitudes, by restaurant types, June 2014

Key points

Snack-time users avoid restaurants that use unsustainable ingredients

Dinner users are apathetic to sustainability and authentic regional items

Late night users value signature items, health, and customization

Consumer tables by daypart
Figure 53: LSR burger, chicken, seafood concept usage, by daypart, June 2014

Figure 54: LSR burger, chicken, seafood concept usage, by daypart, June 2014

Figure 55: LSR burger, chicken, seafood concept consumption place, by daypart, June 2014

Figure 56: LSR burger, chicken, seafood concept ordering method, by daypart, June 2014

Figure 57: LSR burger, chicken, seafood concept increases in behavior, by daypart, June 2014

Consumer Data – By Segment

Consumer Data – By Restaurant Cuisine

Consumer Data – By Daypart
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Figure 58: LSR burger, chicken, seafood concept deals, by daypart, June 2014

Figure 59: LSR burger, chicken, seafood concept drivers, by daypart, June 2014

Figure 60: LSR burger, chicken, seafood concept attitudes, by daypart, June 2014

Key points

In-store consumers are the least likely to consume orders at home

Drive-thru consumers place importance on speed and price above all else

Online ordering users place quality over speed and desire customization

Mobile ordering users are concerned with health and customization

Consumer tables by ordering method
Figure 61: LSR burger, chicken, seafood concept usage, by order placing, June 2014

Figure 62: LSR burger, chicken, seafood concept usage, by order placing, June 2014

Figure 63: LSR burger, chicken, seafood concept consumption place, by order placing, June 2014

Figure 64: LSR burger, chicken, seafood concept ordering method, by order placing, June 2014

Figure 65: LSR burger, chicken, seafood concept increases in behavior, by order placing, June 2014

Figure 66: LSR burger, chicken, seafood concept deals, by order placing, June 2014

Figure 67: LSR burger, chicken, seafood concept drivers, by order placing, June 2014

Figure 68: LSR burger, chicken, seafood concept attitudes, by order placing, June 2014

Key points

To-go users order in person and are least likely to eat in transit

Delivery users like customization, ethnic twists, authentic regional items

Consumer tables by out-of-store order type
Figure 69: LSR burger, chicken, seafood concept usage, by order type, June 2014

Figure 70: LSR burger, chicken, seafood concept usage, by order type, June 2014

Figure 71: LSR burger, chicken, seafood concept consumption place, by order type, June 2014

Figure 72: LSR burger, chicken, seafood concept ordering method, by order type, June 2014

Figure 73: LSR burger, chicken, seafood concept increases in behavior, by order type, June 2014

Figure 74: LSR burger, chicken, seafood concept deals, by order type, June 2014

Figure 75: LSR burger, chicken, seafood concept drivers, by order type, June 2014

Figure 76: LSR burger, chicken, seafood concept attitudes, by order type, June 2014

Key points

At work, consumers use tech and like customizable, authentic items

In-transit consumers are most concerned with speed and price

Consumer tables by consumption place
Figure 77: LSR burger, chicken, seafood concept usage, by consumption place, June 2014

Figure 78: LSR burger, chicken, seafood concept usage, by consumption place, June 2014

Consumer Data – Ordering Method

Consumer Data – Out-of-store Order Type

Consumer Data – By Consumption Place
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Figure 79: LSR burger, chicken, seafood concept consumption place, by consumption place, June 2014

Figure 80: LSR burger, chicken, seafood concept ordering method, by consumption place, June 2014

Figure 81: LSR burger, chicken, seafood concept increases in behavior, by consumption place, June 2014

Figure 82: LSR burger, chicken, seafood concept deals, by consumption place, June 2014

Figure 83: LSR burger, chicken, seafood concept drivers, by consumption place, June 2014

Figure 84: LSR burger, chicken, seafood concept attitudes, by consumption place, June 2014

Key points

Men are important since they are the core consumers and increasing usage

Women are most concerned with health and price and eat on the go

Consumer tables by gender
Figure 85: LSR burger, chicken, seafood concept usage, by gender, June 2014

Figure 86: LSR burger, chicken, seafood concept usage, by gender, June 2014

Figure 87: LSR burger, chicken, seafood concept consumption place, by gender, June 2014

Figure 88: LSR burger, chicken, seafood concept ordering method, by gender, June 2014

Figure 89: LSR burger, chicken, seafood concept increases in behavior, by gender, June 2014

Figure 90: LSR burger, chicken, seafood concept deals, by gender, June 2014

Figure 91: LSR burger, chicken, seafood concept drivers, by gender, June 2014

Figure 92: LSR burger, chicken, seafood concept attitudes, by gender, June 2014

Key points

Younger Millennials order to-go and consume items in transit

Older Millennials eat at work, seek healthy items, and desire group deals

Baby Boomers use drive-thrus and are price conscious

Older consumers value portion size options and fresh ingredients

Consumer tables by generation
Figure 93: LSR burger, chicken, seafood concept usage, by generations, June 2014

Figure 94: LSR burger, chicken, seafood concept usage, by generations, June 2014

Figure 95: LSR burger, chicken, seafood concept consumption place, by generations, June 2014

Figure 96: LSR burger, chicken, seafood concept ordering method, by generations, June 2014

Figure 97: LSR burger, chicken, seafood concept increases in behavior, by generations, June 2014

Figure 98: LSR burger, chicken, seafood concept deals, by generations, June 2014

Figure 99: LSR burger, chicken, seafood concept drivers, by generations, June 2014

Figure 100: LSR burger, chicken, seafood concept attitudes, by generations, June 2014

Key points

Lower-income consumers place the biggest emphasis on affordability

Middle-income consumers are most likely to use quick service chicken concepts

Consumer Data – By Gender

Consumer Data – By Generation

Consumer Data – By Income
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The affluent seek customization as well as upscale and healthful offerings

Consumer tables by income
Figure 101: LSR burger, chicken, seafood concept usage, by household income, June 2014

Figure 102: LSR burger, chicken, seafood concept usage, by household income, June 2014

Figure 103: LSR burger, chicken, seafood concept consumption place, by household income, June 2014

Figure 104: LSR burger, chicken, seafood concept ordering method, by household income, June 2014

Figure 105: LSR burger, chicken, seafood concept increases in behavior, by household income, June 2014

Figure 106: LSR burger, chicken, seafood concept deals, by household income, June 2014

Figure 107: LSR burger, chicken, seafood concept drivers, by household income, June 2014

Figure 108: LSR burger, chicken, seafood concept attitudes, by household income, June 2014

Key points

Whites are apathetic to sustainability and BFY dessert options

Blacks are most likely to seek authentic, custom, upscale, and LTO items

Asians eat fast casual orders in-store and place emphasis on customization

Hispanics are heavy users and seek value, authenticity, and health

Consumer tables by race and Hispanic origin
Figure 109: LSR burger, chicken, seafood concept usage, by race/Hispanic origin, June 2014

Figure 110: LSR burger, chicken, seafood concept usage, by race/Hispanic origin, June 2014

Figure 111: LSR burger, chicken, seafood concept consumption place, by race/Hispanic origin, June 2014

Figure 112: LSR burger, chicken, seafood concept ordering method, by race/Hispanic origin, June 2014

Figure 113: LSR burger, chicken, seafood concept increases in behavior, by race/Hispanic origin, June 2014

Figure 114: LSR burger, chicken, seafood concept deals, by race/Hispanic origin, June 2014

Figure 115: LSR burger, chicken, seafood concept drivers, by race/Hispanic origin, June 2014

Figure 116: LSR burger, chicken, seafood concept attitudes, by race/Hispanic origin, June 2014

Key points

Northeasterners dine in and are interested in sustainable ingredients

Midwesterners are the heaviest users of quick service burger concepts

Southerners use chicken and seafood concepts and value BOGO deals

Westerners are price conscious, health focused, and adventurous

Consumer tables by region
Figure 117: LSR burger, chicken, seafood concept usage, by regions, June 2014

Figure 118: LSR burger, chicken, seafood concept usage, by regions, June 2014

Figure 119: LSR burger, chicken, seafood concept consumption place, by regions, June 2014

Figure 120: LSR burger, chicken, seafood concept ordering method, by regions, June 2014

Figure 121: LSR burger, chicken, seafood concept increases in behavior, by regions, June 2014

Figure 122: LSR burger, chicken, seafood concept deals, by regions, June 2014

Figure 123: LSR burger, chicken, seafood concept drivers, by regions, June 2014

Consumer Data – By Race and Hispanic Origin

Consumer Data – By Region

Report Price: £2466.89 | $3995.00 | €3133.71

LSR: Burger, Chicken and Seafood Concepts - US - August 2014

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/680857/
mailto:reports@mintel.com


Figure 124: LSR burger, chicken, seafood concept attitudes, by regions, June 2014

Key points

Parents are heavy users and seek quality, health, and customization

Parents with toddlers eat orders at home and like mobile coupons

Parents with children want nutritional info and use drive-thrus less

Parents with teenagers tend to order to-go in the restaurant

Parents with adult children seek freshness and portion size options

Consumer tables by parents
Figure 125: LSR burger, chicken, seafood concept usage, by parent/guardian with presence of children in household, June 2014

Figure 126: LSR burger, chicken, seafood concept usage, by parent/guardian with presence of children in household, June 2014

Figure 127: LSR burger, chicken, seafood concept consumption place, by parent/guardian with presence of children in household, June
2014
Figure 128: LSR burger, chicken, seafood concept ordering method, by parent/guardian with presence of children in household, June
2014
Figure 129: LSR burger, chicken, seafood concept increases in behavior, by parent/guardian with presence of children in household,
June 2014
Figure 130: LSR burger, chicken, seafood concept deals, by parent/guardian with presence of children in household, June 2014

Figure 131: LSR burger, chicken, seafood concept drivers, by parent/guardian with presence of children in household, June 2014

Figure 132: LSR burger, chicken, seafood concept attitudes, by parent/guardian with presence of children in household, June 2014

Consumer tables by area
Figure 133: LSR burger, chicken, seafood concept usage, by area, June 2014

Figure 134: LSR burger, chicken, seafood concept usage, by area, June 2014

Figure 135: LSR burger, chicken, seafood concept consumption place, by area, June 2014

Figure 136: LSR burger, chicken, seafood concept ordering method, by area, June 2014

Figure 137: LSR burger, chicken, seafood concept increases in behavior, by area, June 2014

Figure 138: LSR burger, chicken, seafood concept deals, by area, June 2014

Figure 139: LSR burger, chicken, seafood concept drivers, by area, June 2014

Figure 140: LSR burger, chicken, seafood concept atittudes, by area, June 2014

Brand usage or awareness
Figure 141: Brand usage or awareness, June 2014

Figure 142: Burger King usage or awareness, by demographics, June 2014

Figure 143: Wendy’s usage or awareness, by demographics, June 2014

Figure 144: White Castle usage or awareness, by demographics, June 2014

Figure 145: In-N-Out Burger usage or awareness, by demographics, June 2014

Figure 146: KFC usage or awareness, by demographics, June 2014

Figure 147: Popeyes Louisiana Kitchen usage or awareness, by demographics, June 2014

Activities done
Figure 148: Activities done, June 2014

Consumer Data – By Parents

Appendix – Additional Tables

Appendix – Social Media
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Figure 149: Burger King – Activities done – I have looked up/talked about this brand online on social media, by demographics, June
2014
Figure 150: Burger King – Activities done – I have contacted/interacted with the brand online on social media to, by demographics,
June 2014
Figure 151: Burger King – Activities done – I follow/like the brand on social media because, by demographics, June 2014

Figure 152: Burger King – Activities done – I have researched the brand on social media to, by demographics, June 2014

Figure 153: Wendy’s – Activities done – I have looked up/talked about this brand online on social media, by demographics, June 2014

Figure 154: Wendy’s – Activities done – I have contacted/interacted with the brand online on social media to, by demographics, June
2014
Figure 155: Wendy’s – Activities done – I follow/like the brand on social media because, by demographics, June 2014

Figure 156: Wendy’s – Activities done – I have researched the brand on social media to, by demographics, June 2014

Figure 157: White Castle – Activities done – I have looked up/talked about this brand online on social media, by demographics, June
2014
Figure 158: White Castle – Activities done – I have contacted/interacted with the brand online on social media to, by demographics,
June 2014
Figure 159: White Castle – Activities done – I have researched the brand on social media to, by demographics, June 2014

Figure 160: In-N-Out Burger – Activities done – I have looked up/talked about this brand online on social media, by demographics,
June 2014
Figure 161: In-N-Out Burger – Activities done – I have contacted/interacted with the brand online on social media to, by
demographics, June 2014
Figure 162: In-N-Out Burger – Activities done – I follow/like the brand on social media because, by demographics, June 2014

Figure 163: In-N-Out Burger – Activities done – I have researched the brand on social media to, by demographics, June 2014

Figure 164: KFC – Activities done – I have looked up/talked about this brand online on social media, by demographics, June 2014

Figure 165: KFC – Activities done – I have contacted/interacted with the brand online on social media to, by demographics, June 2014

Figure 166: KFC – Activities done – I follow/like the brand on social media because, by demographics, June 2014

Figure 167: KFC – Activities done – I have researched the brand on social media to, by demographics, June 2014

Figure 168: Popeyes Louisiana Kitchen – Activities done – I have looked up/talked about this brand online on social media, by
demographics, June 2014
Figure 169: Popeyes Louisiana Kitchen – Activities done – I have contacted/interacted with the brand online on social media to, by
demographics, June 2014
Figure 170: Popeyes Louisiana Kitchen – Activities done – I follow/like the brand on social media because, by demographics, June 2014

Figure 171: Popeyes Louisiana Kitchen – Activities done – I have researched the brand on social media to, by demographics, June
2014

Key social media metrics
Figure 172: Key social media metrics for select restaurants, July 2014

Online conversations
Figure 173: Share of voice for select restaurants, by week, Aug. 4, 2013-Aug. 3, 2014

Figure 174: Share of voice for select restaurants, by page type, Aug. 4, 2013-Aug. 3, 2014

Figure 175: Topics of conversation among select restaurants, Aug. 4, 2013-Aug. 3, 2014

Appendix – Trade Associations
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