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+ What types of milk and cream are Irish consumers using the most? “Usage and sales of milk

* What impact does the export market have on Irish milk supplies? and cream remained strong in

* Are Irish consumers willing to use milk as a sports/ exercise drink? .
) > W9 , P / Ireland during 2013 and are

« Milk quotas are being lifted; what will the impact be? )

« How important is local sourcing when buying milk and cream products? expected fo do so in 2014.

Moving forward into 2015,
The Irish milk and cream market contfinues to go from strength to strength, with .
_ o 9 ot with the removal of the EU
growth in the market value forecast for 2014; the market is expected fo ) ) .
continue fo see value growth into 2015, as milk remains a staple of Irish grocery milk quotas and increasing
lists; and cream continues to benefit from being increasingly seen as a cooking demand for Irish dairy

ingredient. products overseas, we could

Moving forward, there is still a need for greater innovation within the category, see milk prices become more
with potential for growth within the functional ingredient segment as opposed volatile and consumer prices

to flavour innovations. similarly affected.”
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Manager
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Cream launches leading the way while flavoured milk holds
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Figure 24: Product launches within the UK and Ireland dairy
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Figure 30: Consumers who have used or served fresh double
cream in the last three months, by social class, NI and Rol,
March 2014
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Figure 31: Consumers who have used or served fresh single
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Figure 44: New product launches to the cream segment, UK
and Ireland, 2009-14
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the last three months, by demographics, NI, March 2014
(continued)

Figure 48: Types of cream used or served in households within
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Figure 50: Types of cream used or served in households within
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Figure 51: Qualities of milk that would encourage consumers
to choose one brand over another, by demographics, NI,
March 2014
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Figure 52: Qualities of milk that would encourage consumers
to choose one brand over another, by demographics, NI,
March 2014 (continued)

Figure 53: Qualities of milk that would encourage consumers
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to choose one brand over another, by demographics, Rol,
March 2014
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