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This report looks at the following areas:

* What level of savings do Irish consumers have?

« How do Irish consumers contribute to their savings?

* What savings and investments-related products do Irish consumers own?
* Why do Irish consumers save?

From the severe and dramatic loss of value that occurred in the aftermath of
the financial crisis and subsequent downturn, the Irish savings market has
entered a period of relative stability. Although Irish consumers have broadly
healthy and positive atfitudes — and infentions — fowards saving, it is difficult fo
anticipate anything other than small annual growth in the years ahead.
Household incomes remain under pressure, making it difficult for most
consumers fo implement and follow a structured savings regime. Moreover, with
interest rates so low, it simply makes financial sense for those with high levels of
personal debt to focus on reducing this debt rather than saving.

This report examines the value of Irish consumers' savings, how Irish consumers
contribute — routinely or not — to these savings, the savings-related products
owned by Irish consumers and the reasons why Irish consumers save.
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“Although the appetite to
save is clearly evident among
Irish consumers, some simply
cannot afford to save, while
others have little option but to
prioritise personal debt
reduction. Furthermore, with
increased taxation on interest
earned, alongside interest
rates that are close to all-time
lows, there is very little
financial incentive for Irish
consumers fo save.”

— Brian O’Connor, Production
Manager
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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