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This report looks at the following areas:

- What types of crisps/snacks are Irish consumers choosing to snack on? “With links between diet and
Do Irish consumers value provenance when choosing crisps? health becoming increasingly
< What opportunities are there for crisp and snack brands to engage in . . .
. . . prominent, Irish crisp and
flavour innovation for the Irish market?

- Are consumers being driven by health or indulgence when choosing snack brands should look to

savoury snacks? engage in NPD to produce a

: . o range of ‘better for you’
Despite heavy innovation in the corn and savoury snack market (eg pretzels, 9 y

tortilla chips and popcorn), standard potato crisps remain most popular snacks, particularly using non-
amongst Irish consumers with nine in 10 NI and eight in 10 Rol consumers eating potato sources such as grcins

crisps in the last three months (Toluna, 2014). and produc’rion methods such

Total value sales in the all-Ireland crisps, nuts and corn snacks market reached as baked and high

an estimated €5091 million in 2013. Looking ahead, potato crisps are identified temperature and pressure
as the standout sector in terms of prospects for market growth with an increase (popped chips)."

forecast. In order to minimise the predicted decline in the corn/other snack ] .
market, brands should look to innovate, with health and value at the forefront of - Sophle Dorble' Research

the development process. Analyst
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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