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“Car financing is finding greater acceptance among
consumers now than before, while car makers and dealers

are focusing more on brand building through improving
their consumer service and advice, both through sales

outlets and online, as well as focusing on their brand
experience beyond just the cars themselves.”

– Matthew Crabbe, Director of Research, Asia-
Pacific

This report looks at the following areas:

• Financing finding its place
• Brand building through service and advice
• Building brand within the online matrix
• Accentuate the experience

Despite a slowing market and significant inventory levels, sales are still growing well, and are expected
to continue. But competition is growing also, and car makers and dealers need to focus more on the
experience of the car buyer, rather than the cars themselves, in building their brand reputation among
consumers.
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Figure 186: Consumer attitudes towards the car buying process, by target groups, June 2014
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