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“Bolstered by continued modest improvement in the
economy and a strengthening housing market, sales of
washers and dryers have turned in solid sales performance
since the end of the recession, rising to an estimated $13.1
billion in 2014.”

- John Owen, Senior Household Analyst

This report looks at the following areas:

BUY THIS

= Encouraging Boomers to upgrade REPORT NOW
= Leveraging energy efficiency
= Leveraging lifestyle features

VISIT:
Bolstered by continued modest improvement in the economy and a strengthening housing market, store. minte| .Ccom
sales of washers and dryers have turned in a solid sales performance since the end of the recession.
The prospects for continued growth in the next few years are solid as more consumers with aging
appliances look to trade up to newer, more efficient models. In addition, manufacturers and retailers CALL
can accelerate growth by designing and marketing appliances to fit with an increasingly diverse array of EMEA
lifestyle and life-stage needs. +44 (O) 20 7606 4533
This report builds on the analysis presented in Mintel’s Washers and Dryers—U.S., June 2012 , and
previous reports in August 2010, July 2008, July 2007, August 2006, and March 2005. This report Brazil
focuses on the domestic U.S. market for automatic washing machines and dryers (gas and electric), 0800 095 9094

including side-by-side and stackable units. Both front-loading and top-loading washers are included.
Excluded from this report are contract sales, second-hand appliances, and coin-operated appliances.

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
oxygen@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 28: Mentions by topic of conversation, selected washer and dryer brands, June 30, 2013-June 29, 2014
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Most households own a washer and/or dryer

Figure 29: Washers and dryer ownership, by gender and age, April 2014
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Figure 30: Washers and dryer ownership, by household income, April 2014
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Lower-income households likely to own traditional top-loading washers
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Energy savings and new features could be leveraged to accelerate sales
Boomers’ older washers and changing lifestyles point to an opportunity

Figure 33: Reasons for most recent purchase, by gender and age, April 2014

More affluent consumers could be convinced to invest in new appliances
Figure 34: Reasons for most recent purchase, by household income, April 2014
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Figure 35: Reasons for most recent purchase, by timing of most recent purchase of any new washer and/or dryer, April 2014
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Figure 37: Where most recent purchase was made, by gender and age, April 2014

Shopping Behaviors

Both online and in-store play a role in washer and dryer shopping
Figure 38: Shopping behaviors, by timing of most recent purchase of any new washer and/or dryer, April 2014

Attribute Importance

Key points
After price, reliability and energy efficiency most likely to be important

A variety of other factors influence choice
Figure 39: Importance of product attributes, by gender and age, April 2014
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Price is especially important to lower-income shoppers
Figure 40: Importance of product attributes, by household income, April 2014

Interest in Special Features

Key points

Highest water- and energy-efficiency ratings generate greatest interest

Relatively few willing to pay more for other convenience and performance features
Young adults especially interested in added features

Figure 41: Willingness to pay more for special features, by gender and age, April 2014

High-income purchasers especially interested in paying more to save
Figure 42: Willingness to pay more for special features, by household income, April 2014

Impact of Race and Hispanic Origin

Black and Hispanic households less likely to own washers/dryers
Figure 43: Washers and dryer ownership, by race/Hispanic origin, April 2014

Figure 44: Types of laundry appliances owned, by race/Hispanic origin, April 2014

Reasons for purchase relatively consistent across groups
Figure 45: Reasons for most recent purchase, by race/Hispanic origin, April 2014

Importance of price, reliability, efficiency consistent across groups
Figure 46: Importance of product attributes, by race/Hispanic origin, April 2014

Figure 47: Willingness to pay more for special features, by race/Hispanic origin, April 2014

Custom Consumer Groups

Young and affluent consumers represent a core target for major appliances
Figure 48: Washers and dryer ownership, by age and household income, April 2014

Young affluent consumers especially likely to own HE washers
Figure 49: Types of laundry appliances owned, by age and household income, April 2014

Young affluents likely to cite moving and renovation as purchase motivations
Figure 50: Reasons for most recent purchase, by age and household income, April 2014

Young affluents favor Home Depot, online
Figure 51: Where most recent purchase was made — Any purchase, by age and household income, April 2014

Combination of online and in-store important in reaching young affluents
Figure 52: Shopping behaviors, by age and household income, April 2014

Added benefits, design especially appealing to young fluent purchasers
Figure 53: Willingness to pay more for special features, by age and household income, April 2014

Appendix — Other Useful Consumer Tables

Washer and dryer ownership
Figure 54: Washers and dryer ownership, by household size, April 2014

Types of laundry appliances owned and timing of purchase
Figure 55: Types of laundry appliances owned, by gender and age, April 2014

Figure 56: Types of laundry appliances owned, by household size, April 2014
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Reasons for purchase
Figure 57: Reasons for most recent purchase, by household size, April 2014

Where purchased

Figure 58: Where most recent purchase was made, April 2014

Figure 59: Where most recent purchase was made — Any purchase, by household income, April 2014

Figure 60: Where most recent purchase was made — Any purchase, by household size, April 2014
Shopping behaviors

Figure 61: Shopping behaviors, by gender and age, April 2014

Figure 62: Shopping behaviors, by household income, April 2014

Figure 63: Shopping behaviors, by household size, April 2014

Attribute importance
Figure 64: Importance of product attributes, by household size, April 2014

Interest in special features
Figure 65: Willingness to pay more for special features, by household size, April 2014

Appendix — Social Media

Brand analysis
Figure 66: Whirlpool key social media indicators, June 2014

Figure 67: Maytag key social media indicators, June 2014
Figure 68: General Electric key social media indicators, June 2014
Figure 69: LG key social media indicators, June 2014
Figure 70: Samsung key social media indicators, June 2014
Figure 71: Electrolux key social media indicators, June 2014
Online conversations
Figure 72: Online mentions, selected washer and dryer brands, total social universe mentions, June 30, 2013-June 29, 2014
Figure 73: Online mentions, selected washer and dryer brands, Word Normalized, June 30, 2013-June 29, 2014
Brand usage or awareness
Figure 74: Brand usage or awareness, April 2014
Figure 75: Whirlpool usage or awareness, by demographics, April 2014
Figure 76: General Electric usage or awareness, by demographics, April 2014
Figure 77: Electrolux usage or awareness, by demographics, April 2014
Figure 78: LG usage or awareness, by demographics, April 2014
Figure 79: Samsung usage or awareness, by demographics, April 2014
Figure 80: Maytag usage or awareness, by demographics, April 2014
Activities done
Figure 81: Activities done, April 2014
Figure 82: Whirlpool — Activities done — | have looked up/talked about this brand online on social media, by demographics, April 2014
Figure 83: Whirlpool — Activities done — | have contacted/interacted with the brand online on social media to, by demographics, April
gi%lu?e 84: Whirlpool — Activities done — | have researched the brand on social media to, by demographics, April 2014

Figure 85: General Electric — Activities done — | have looked up/talked about this brand online on social media, by demographics, April
2014
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Figure 86: General Electric — Activities done — | have contacted/interacted with the brand online on social media to, by demographics,
éi%ﬁlrgcg%]# General Electric — Activities done — | have researched the brand on social media to, by demographics, April 2014

Figure 88: LG — Activities done — | have looked up/talked about this brand online on social media, by demographics, April 2014
Figure 89: LG — Activities done — | have researched the brand on social media to, by demographics, April 2014

Figure 90: Samsung — Activities done — | have looked up/talked about this brand online on social media, by demographics, April 2014
Figure 91: Samsung — Activities done — | have researched the brand on social media to, by demographics, April 2014

Figure 92: Maytag — Activities done — | have looked up/talked about this brand online on social media, by demographics, April 2014

Figure 93: Maytag — Activities done — | have researched the brand on social media to, by demographics, April 2014

Appendix — Trade Association
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