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"GI remedy sales are expected to remain flat in the coming
years. To boost sales and address consumer tendency to

not treat or use alternative remedies, companies must look
to brand extension within the natural realm, improve

consumer education, and leverage OTC remedies..."
– Molly Maier, Category Manager, Health,

Household, Beauty & Personal Care

This report looks at the following areas:

• Addressing competitive threats: alternative remedies and non-treatment
• Knowledge is power
• Let's talk about stress

A strong, steady consumer base provides a solid foundation for the GI remedies market; however, as a
mature market, any significant growth remains elusive.

This report provides information on how sufferers treat ailments, manage digestive health, and
common causes for GI issues. Also discussed are information sources consumers turn to when they
looking for GI remedies. This can help marketers determine how to target messaging toward particular
users.
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Procter & Gamble and GlaxoSmithKline post sales declines

Other brands creating more competition in category

Private label accounts for a significant share of sales

Manufacturer sales of GI remedies
Figure 28: MULO manufacturer sales of GI remedies, by leading companies, rolling 52 weeks 2013 and 2014
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H2 Blockers driving growth
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Figure 29: MULO manufacturer sales of antacids, by leading companies, rolling 52 weeks 2013 and 2014
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Figure 30: MULO manufacturer sales of laxatives, by leading companies, rolling 52 weeks 2013 and 2014

Figure 31: Brands of laxatives used most often, November 2012-December 2013
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Pepto-Bismol still dominating the category

Manufacturer sales of stomach remedies
Figure 32: MULO sales of stomach remedies, by leading companies, rolling 52 weeks 2013 and 2014
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Imodium and private label dominate segment
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Figure 33: MULO manufacturer sales of antidiarrheals, by leading companies, rolling 52 weeks 2013 and 2014
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Innovation in dissolvable or chewable formats
Figure 36: Types of heartburn, indigestion aids, anti-nausea, upset stomach and diarrhea remedies used most often, November
2012-December 2013
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Educating parents regarding kids’ GI issues
Figure 42: Pedia-Lax constipation education, 2014
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Figure 43: DulcoEase product description, 2014
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Women use medicinal remedy treatments for GI ailments
Figure 48: Medicinal remedy – Treatment methods for GI ailments, by gender and age, May 2014

Obese consumers turn to medicine to treat heartburn and indigestion
Figure 49: Medicinal remedy – Treatment methods for GI ailments, by body mass index, May 2014

Treating GI ailments with alternative remedies
Figure 50: Alternative remedy – Treatment methods for GI ailments, by gender and age, May 2014
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Figure 51: GI remedy usage, November 2012-December 2013

Figure 52: Usage of heartburn, indigestion aids, anti-nausea, upset stomach and diarrhea remedies, by age, November
2012-December 2013
Figure 53: Laxative usage, by gender, November 2012-December 2013

Antacids are the most commonly used OTC remedy
Figure 54: Types of OTC remedies utilized in past year, May 2014

Fiber therapy, weight management products with fiber, and lactose products popular among the 18-34s
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Figure 55: Types of OTC remedies utilized in past year, by gender and age, May 2014

Frequent exercisers are more likely to use laxative and fiber-therapy products
Figure 56: Types of OTC remedies utilized in past year, by activity level, May 2014

Laxative and fiber products popular among those who watch their diet closely
Figure 57: Types of OTC remedies utilized in past year, by diet preferences, May 2014

Key points

Information sources differ when looking for OTC vs. “other” remedy
Figure 58: Information sources for GI remedies, May 2014

Information sources for OTC GI remedies
Figure 59: Information sources for GI remedies – Over the counter, by gender and age, May 2014

Consumers who pay close attention to diet are more likely to utilize online reviews
Figure 60: Information sources for GI remedies – Over the counter, by diet preferences, May 2014

Key points

Food and beverage believed to be leading culprit of GI issues
Figure 61: Causes of GI ailments and digestive issues, May 2014

Women are more likely to say stress causes GI issues
Figure 62: Causes of GI ailments and digestive issues, by gender and age, May 2014

Occasional exercisers are more likely to think stress causes GI issues
Figure 63: Causes of GI ailments and digestive issues, by activity level, May 2014

Normal-weight respondents less likely to link food or beverage with GI issues
Figure 64: Causes of GI ailments and digestive issues, by body mass index, May 2014

Key points

Sufferers manage digestive health through diet and natural remedies
Figure 65: Management of digestive health and GI ailments, May 2014

Older women most proactive in management of digestive health
Figure 66: Management of digestive health and GI ailments, by gender and age, May 2014

Consumer education may be the key for obese consumers to manage digestive health
Figure 67: Management of digestive health and GI ailments, by body mass index, May 2014

Key points

Asians use medicinal remedies to treat stomach cramps or IBS
Figure 68: Medicinal remedy – Treatment methods for GI ailments, by race/Hispanic origin, May 2014

Asians more likely to turn to alternative remedies to treat GI ailments
Figure 69: Alternative remedy – Treatment methods for GI ailments, by race/Hispanic origin, May 2014

Asians manage digestive health through natural remedies

Information Sources

Causes of GI Ailments

Management of Digestive Health

Race and Hispanic Origin

Report Price: £2466.89 | $3995.00 | €3133.71

Gastrointestinal Remedies - US - July 2014

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: oxygen@mintel.com

oxygen.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://oxygen.mintel.com//display/store/680543/
mailto:oxygen@mintel.com


Figure 70: Management of digestive health and GI ailments, by race/Hispanic origin, May 2014

Hispanics are more likely to use gas-relief and fiber-therapy products
Figure 71: Types of OTC remedies utilized in past year, Hispanic origin, May 2014

Hispanics say spicy food and eating too fast are the reasons for GI issues
Figure 72: Causes of GI ailments and digestive issues, by Hispanic origin, May 2014

Body type, activity level, and diet preferences
Figure 73: Body type, activity level, and diet preferences, May 2014

Figure 74: Body type, by gender and age, May 2014

Figure 75: Body type, by race/Hispanic origin, May 2014

Figure 76: Body type, by activity level, May 2014

Figure 77: Body type, by diet preferences, May 2014

Figure 78: Activity level, by gender and age, May 2014

Figure 79: Activity level, by race/Hispanic origin, May 2014

Figure 80: Activity level, by diet preferences, May 2014

Figure 81: Activity level, by body mass index, May 2014

Figure 82: Diet preferences, by gender and age, May 2014

Figure 83: Diet preferences, by race/Hispanic origin, May 2014

Figure 84: Diet preferences, by activity level, May 2014

Figure 85: Diet preferences, by body mass index, May 2014

Treatment
Figure 86: Frequency used heartburn, Indigestion aids, anti-nausea, upset stomach and diarrhea remedies, by age, November
2012-December 2013
Figure 87: Frequency used laxatives, by age, November 2012-December 2013

Figure 88: Medicinal remedy – Treatment methods for GI ailments, by household income, May 2014

Figure 89: Medicinal remedy – Treatment methods for GI ailments, by activity level, May 2014

Figure 90: Medicinal remedy – Treatment methods for GI ailments, by diet preferences, May 2014

Figure 91: Alternative remedy – Treatment methods for GI ailments, by household income, May 2014

Figure 92: Alternative remedy – Treatment methods for GI ailments, by activity level, May 2014

Figure 93: Alternative remedy – Treatment methods for GI ailments, by diet preferences, May 2014

Figure 94: Reasons use heartburn, Indigestion aids, anti-nausea, upset stomach and diarrhea remedies, by age, November
2012-December 2013

Information sources for GI remedies
Figure 95: Information sources for GI remedies – Over the counter, by race/Hispanic origin, May 2014

Figure 96: Information sources for GI remedies – Other, by gender, May 2014
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