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years. To boost sales and address consumer tendency to
not treat or use alternative remedies, companies must look
to brand extension within the natural realm, improve
consumer education, and leverage OTC remedies..."

— Molly Maier, Category Manager, Health,
Household, Beauty & Personal Care
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Figure 55: Types of OTC remedies utilized in past year, by gender and age, May 2014

Frequent exercisers are more likely to use laxative and fiber-therapy products
Figure 56: Types of OTC remedies utilized in past year, by activity level, May 2014
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Figure 57: Types of OTC remedies utilized in past year, by diet preferences, May 2014
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Figure 65: Management of digestive health and Gl ailments, May 2014
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Figure 67: Management of digestive health and Gl ailments, by body mass index, May 2014

Race and Hispanic Origin
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Figure 68: Medicinal remedy — Treatment methods for Gl ailments, by race/Hispanic origin, May 2014

Asians more likely to turn to alternative remedies to treat Gl ailments
Figure 69: Alternative remedy — Treatment methods for GI ailments, by race/Hispanic origin, May 2014

Asians manage digestive health through natural remedies
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Figure 70: Management of digestive health and Gl ailments, by race/Hispanic origin, May 2014

Hispanics are more likely to use gas-relief and fiber-therapy products
Figure 71: Types of OTC remedies utilized in past year, Hispanic origin, May 2014

Hispanics say spicy food and eating too fast are the reasons for Gl issues
Figure 72: Causes of Gl ailments and digestive issues, by Hispanic origin, May 2014
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Figure 95: Information sources for Gl remedies — Over the counter, by race/Hispanic origin, May 2014
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