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“An improving economy, weight-related concerns, and
pressure to maintain a youthful appearance are all helping
to drive growth in the professional cosmetic services
market. Increased awareness and accessibility of services
due to technology and promotional activities have also
helped the market.” — Shannon Romanowski, Senior
Beauty and Personal Care Analyst

This report looks at the following areas:
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« Trial and interest in cosmetic services declines with age
= Obesity rates are on the rise
= Social media and technology wield strong influence
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Concerns about appearance are dominated by weight and belly fat, leading to strong interest in
cosmetic procedures such as liposuction and tummy tucks. In addition to weight, pressure to maintain
a youthful appearance is driving interest in anti-aging procedures such as eyelid surgery and BOTOX.

While appearance-related concerns are pervasive across age and income groups, younger, affluent
adults are the most willing to turn to professional services, and consequently represent the core
consumer of both invasive and non-invasive cosmetic treatments.
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Figure 69: Interest in services/technology, September 2014
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