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“A good, fairly priced payment protection product should
be a positive proposition for most consumers, especially

those vulnerable to difficulty, such as people with poor
health, insecure employment or limited finances.”

– Rich Shepherd, Research Analyst – Financial
Services

This report looks at the following areas:

• Informal borrowers highlight exclusion from traditional lending
• Consumers can be judgmental about other people’s approach to debt
• Rising interest, rising worries?

Consumer credit and mortgage lending have experienced a period of impressive growth in 2013/14.
Banks, assisted by government and central bank schemes, became more relaxed about lending, and
consumers’ increasing confidence made them more open to the idea of borrowing. Despite this,
appetite for obtaining credit in the next year remains limited.

Consumers are still wary of the idea of taking on debt, but the performance of credit markets shows
that more people are willing to overcome this. This has been helped by improvements in economic
conditions, such a reduction in unemployment and lower inflation.

This report examines consumers’ attitudes towards debt and their use of credit products. The report
looks at how much debt is owed and on what types of product, as well as consumers’ appetite for
borrowing in the coming year. The report also investigates how consumers feel about managing money
and managing debt in particular.
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Figure 43: Level of comfort with debt repayments, by debt product ownership, May 2014

... but less informal borrowers feel less content

A fifth of those struggling with payments are comfortable with their overall debt
Figure 44: Level of comfort with debt repayments, by level of comfort with amount of outstanding debt, May 2014
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A fifth of likely borrowers are already uncomfortable with their debt…
Figure 48: Consumers who said “Yes it is likely that I will borrow money and/or use new credit products in the next 12 months”, by
level of comfort with personal debt, May 2014

Credit cards top of the list of credit products that people are likely to use
Figure 49: Credit products that people plan to borrow from in the next 12 months, May 2014
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Likely borrowers are still generally wary of debt
Figure 50: Attitudes towards debt and money management, May 2014

Level of Comfort with Debt Repayments

Appetite for Borrowing/Using Credit

Attitudes towards Money Management
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Plans can wait, debt comes first

Debt is still a taboo for many…
Figure 51: Preference for borrowing from informal or formal lenders, by age group, May 2014
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Consumers want lenders to give more support…
Figure 52: Attitudes towards debt management, May 2014

… but they expect debtors to pay what they owe

Borrowers are confident they’d know what to do in difficulty
Figure 53: Awareness of where to find professional advice/guidance about debt issues, by age, May 2014

People should insure their debt, but don’t

Consumers are split on what their priority should be

Figure 54: Credit product ownership, by demographics, May 2014
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Figure 57: Number of credit products owned, by demographics, May 2014

Figure 58: Levels of outstanding unsecured debt, by demographics, May 2014
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Figure 61: Level of comfort with personal debt, by demographics, May 2014

Figure 62: Level of comfort with personal debt, by demographics, May 2014 (continued)

Figure 63: Level of comfort with debt repayments, by demographics, May 2014

Level of comfort with debt repayments, by credit product ownership
Figure 64: Level of comfort with debt repayments, by credit product ownership, May 2014

Figure 65: Level of comfort with debt repayments, by credit product ownership (continued), May 2014

Figure 66: Borrowing plans for the next 12 months, by demographics, May 2014

Figure 67: Credit products that people plan to borrow from in the next 12 months, by demographics, May 2014

Figure 68: Credit products that people plan to borrow from in the next 12 months (continued), by demographics, May 2014

Figure 69: Credit products that people plan to borrow from in the next 12 months (continued), by demographics, May 2014

Level of comfort with debt repayments, by borrowing plans for the next 12 months
Figure 70: Level of comfort with debt repayments, by borrowing plans for the next 12 months, May 2014

Attitudes towards Debt Management

Appendix – Credit Product Ownership

Appendix – Level of Outstanding Unsecured Debt
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Appendix – Appetite for Borrowing/Using Credit

Report Price: £2195.00 | $3554.69 | €2788.33

Consumer Attitudes Towards Debt - UK - July 2014

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: oxygen@mintel.com

oxygen.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://oxygen.mintel.com//display/store/679723/
mailto:oxygen@mintel.com
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