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“Some 44% of out-of-home drinkers state that they prefer
to drink in venues which offer locally produced drinks.

Pubs can use local products to entice visitors but
communicating the availability of these, such as via
external signage, is central to reaping the benefits.”

– Chris Wisson, Senior Drinks Analyst

This report looks at the following areas:

• Regaining consumers' share of spend on alcoholic drinks
• High potential for lower/non-alcoholic drinks
• The lure of local drinks
• Leveraging special offers in the on-trade

Drinking out of home remains a popular pastime among Brits. While a third of adults drink in venues
such as pubs, bars and restaurants at least once a week, the market remains one with serious issues.
Another year of marginal value growth masks some deep-rooted issues as volumes continue to fall.
Most of this volume decline is due to the underperformance of on-trade’s largest segment, beer. While
off-trade beer volumes have now turned the corner, further years of decline are expected for the on-
trade.

Despite consumer confidence having bounced back and the economic recovery gathering pace, a
cautious attitude towards spending has become deep-rooted for many drinkers. Drinking out of home
remains a significantly more expensive prospect than doing so at home, with the price discrepancy
widening. This is leading to less being drunk when people do go out, contributing to the
aforementioned volume decline and exerting pressures on landlords.
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