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The harsh economic climate continues to take its toll on the Irish beer market,
and with consumers becoming ever more price-sensitive it is imperative that
the beer industry in Ireland portrays its importance to consumers and the
economy through an increased sense of value, quality, and purpose.

In terms of the on-trade and off-trade, those providing on-trade services will
need to focus efforts on bringing consumers back through improving the
consumer experience, whilst the off-trade must find a wider sense of appeal as
its cost leadership over the on-trade may not last much longer.

With no end in sight to the battle between the on-trade and off-trade, this
report examines the driving factors behind the current trends in the market,
whilst highlighting Irish consumers’ usage of and attitudes towards beer.

This report will examine the sale and consumption of beer throughout the Island
of Ireland in both the on-trade and off-trade. On-trade refers to any licensed
premise that permits the sale and consumption of alcohol within these
premises. Off-trade refers to any licensed retailer, including supermarkets, that
sells alcohol for off-site consumption.
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“The Irish beer market has
struggled through some trying
times since the onset of the
economic downturn, with the
Irish on-trade bearing the
brunt of the hardship.
However, with a booming off-
trade and growth of the craft
beer segment, coupled with
the possibility of government
legislation working in the
industry’s favour, 2013 may
signal the period in which the
declines begin to ease.”
– Martin McCloskey,
Research Analyst
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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