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“Companies that want to thrive in China should aim to
develop a matrix of China that looks at the local economy
development, population and traditional culture
simultaneously. That said, a harmonious family
relationship is the centre of living, therefore, marketing
communication based on family values is likely to remain
essential.”

— Wenwen Chen, Research Analyst

This report looks at the following areas:

Important life values
Attitudes towards lifestyle.

This report aims to investigate Chinese consumers’ different stages of lifestyles in different regions and R EPO RT N OW

what they want to improve most, and segmentation based on different perceptions.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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