
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
oxygen@mintel.com

“There’s no doubt that the dominant issue for the industry
at the moment is provenance – on the back of the horse

meat saga. The issue is that trust in labelling has been
seriously undermined because some, perhaps many, meat

suppliers had been using cheaper product and then
passing it off as beef”

– Richard Perks, Director of retail research

In this report we answer the key questions:

• Will the industry suffer lasting damage from the horse meat scandal?
• Who is responsible?
• Will anyone win?
• What must the industry learn from the scandal?
• What is the implication for prices?

Ongoing weak economic conditions continue to depress the long-haul holiday market. UK residents took
an estimated 6.9 million long-haul holidays in 2012, down 5% against 2011 and down 19% on five
years previously. This is roughly in line with the 20% contraction experienced by the total overseas
market over the last five years, but represents a weaker performance than the wider overseas market
in 2012, which declined by just 1.4%.

The long-haul market has struggled to remain competitive in the post-recession economic climate.
Weak economic conditions have fuelled growth in the domestic segment, and holidaymakers have also
flocked to the short-haul destinations of Greece and Italy. The long-haul holiday market continues to be
shaped by unrest in Egypt, as well as shifts in youth sentiment away from Australia and New Zealand
and towards South America and the Far East.

This report examines long-haul holidays taken by UK residents, and forecasts what the market will look
like over the next five years. It explores the challenges and opportunities that operators will face in
2013 and investigates the core drivers behind changes in the market. The report also examines
consumer attitudes towards long-haul holidays. This subject was last explored in Mintel’s Long-haul
Holidays – UK, March 2012.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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