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“Black car buyers are both aspirational and cash conscious,
with an eye on finding a vehicle that will express their

personality. While black car buyers say they are keen on
selecting a model based on previous experiences, more

black respondents say that they plan their next purchase to
be a foreign rather than a domestic make.”

– Colin Bird, Automotive Analyst

This report looks at the following areas:

• How can domestic automakers increase purchase consideration among blacks/African-
Americans?

• Getting more blacks/African-Americans into the new and CPO cars they clearly desire

Total spending by black/African-American consumers currently stands at more than $1 trillion, and is
expected to climb to $1.3 trillion by 2017 when it will comprise nearly $0.09 out of every $1 of
consumer spending in America. Blacks make up a sizable portion of buyers in many categories,
including in the automotive space. Black households are far more enthusiastic about purchasing a new
vehicle, rather than a pre-owned vehicle, the next time they make a purchase, and expect to do so
sooner—many within the next year—when compared to the average American household.

Throughout this report, Mintel discusses the opportunities for the auto industry that lie within the
black/African American community, including which brands blacks are more likely to purchase, and the
perception of the extent to which auto brands are involved in the black community. Mintel also explores
types of vehicle financing used in the black community, interest in hybrids, as well as a range of
general attitudes toward owning and driving a car.

This report builds on Mintel’s Black Consumers and Financial Services—U.S., July 2013, Vehicle
Financing—U.S, July 2013, and Car Buying—U.S., February 2013 .

Report Price: £2466.89 | $3995.00 | €3133.71

Black Consumers' Attitudes toward Car Buying - US - September 2013

The above prices are correct at the time of publication, but are subject to
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Households with Japanese and Korean brands more likely than those with domestic to have purchased a new car
Figure 43: Vehicle ownership, by purchased new, used, CPO, by domestic, Japanese, or Korean brands owned, May 2013
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Blacks show more variety in auto club memberships when compared to other races and ethnicities
Figure 44: Auto club company membership, by race/Hispanic origin, January 2012-March 2013
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Married blacks focus more on previous experience with vehicle brand/model
Figure 54: Important factors when deciding where to purchase most recent vehicle, by marital status and presence of children in
household, May 2013

Key points

Blacks show stronger consideration for Toyota, Honda, and Nissan than for domestic brand vehicles
Figure 55: Auto brand ownership and intention to buy, May 2013

Wealthier households more likely to own Toyota and Ford brand vehicles
Figure 56: Auto brands currently owned, by household income, May 2013

Toyota, Nissan, Honda, GMC, and Ford more likely to be owned by married households
Figure 57: Auto brands currently owned, by marital status and presence of children in household, May 2013

Households with a new vehicle more likely to own Toyota, Honda
Figure 58: Auto brands currently owned, by ownership of a new, used, or CPO vehicle, May 2013

Car Ownership—Attitudes and Behaviors

Vehicle Purchasing Attributes and Preferences

Brand Purchasing Behavior and Brand Awareness
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Men more likely than women to intend to buy a domestic brand vehicle
Figure 59: Auto brands intending to buy, by gender, May 2013

Those aged 18-44 more likely to favor Japanese brand vehicles
Figure 60: Auto brands intending to buy, by age, May 2013

Consideration of a major car brand has little relationship to income
Figure 61: Auto brands intending to buy, by household income, May 2013

Key points

Domestic brands significantly more likely to be perceived as involved in the black community
Figure 62: Perceptions of major auto brands, May 2013 (part 1)

Figure 63: Perceptions of major auto brands, May 2013 (part 2)

Strong perception differences between young and old black men when it comes to who’s environmental friendly
Figure 64: Perceptions of major auto brands as environmentally friendly, by gender and age, May 2013

Toyota, Honda viewed as good value for the money, particularly among young and middle-aged men and women
Figure 65: Perceptions of major auto brands as value for money, by gender and age, May 2013

Most black gender/age groups perceive Japanese brands as reliable
Figure 66: Perceptions of major auto brands as reliable, by gender and age, May 2013

Domestic brands significantly more likely to be perceived as involved in the black community
Figure 67: Perceptions of major auto brands as advertising to or involved in the black community, by gender and age, May 2013

Key points

Black car buyers most influenced by safety ratings and acceleration
Figure 68: Interest in features included when purchasing next vehicle, May 2013

Women more interested in safety features
Figure 69: Interest in features included when purchasing next vehicle, by gender—(any influential), May 2013

Younger respondents more interested in vehicle connectivity and alternative powertrains
Figure 70: Interest in features included when purchasing next vehicle, by age—(any influential), May 2013

Respondents owning CPO vehicles show higher levels of interest for alternative powered vehicles
Figure 71: Interest in features included when purchasing next vehicle, by vehicle purchased new, used, CPO—(any influential), May
2013

Key points

U.S. population by race/Hispanic origin
Figure 72: Population, by race/Hispanic origin, 2008-18

Figure 73: Population, by race/Hispanic origin, 1970-2020

Figure 74: Asian, Black, and Hispanic populations, 1970-2020

Age

Generations by race
Figure 75: U.S. population by race, and by generation, 2011

Perceptions of Major Auto Brands

Interest in Features Included When Purchasing Next Vehicle

U.S. Black Population
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Black population by age
Figure 76: U.S. Black population, by age, 2008-18

Figure 77: U.S. population, by age, 2008-18

U.S. Black geographic concentration
Figure 78: Black geographic concentration, by region, 2007

Black population by state
Figure 79: States with largest black population, 2011

Figure 80: States with largest black population, by distribution, 2008

Population by geographic concentration
Figure 81: States (including District of Columbia) ranked with the highest share of black residents, 2011

Black metro areas
Figure 82: Metropolitan status of black households, 2006 and 2011

Figure 83: Top 10 metropolitan areas with the largest number of black residents, 2010

Urbanization cuts into automobile dependency
Figure 84: Most often form of transit used for work commute, by urban/suburban/rural area, 2009
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Black households
Figure 86: Average household size, by race/Hispanic origin/race of householder, 2001 and 2011

Figure 87: Presence and ages of children in the household, by race/Hispanic origin, 2011

Figure 88: Marital status, by race and Hispanic origin, 2011

Brand purchasing behavior and brand awareness
Figure 89: Auto brands currently owned, by age, May 2013

Figure 90: Auto brands currently owned, by domestic, Japanese, or Korean brands owned, May 2013

Figure 91: Auto brands not intending to buy, by gender, May 2013

Figure 92: Auto brand brands not intending to buy, by age, May 2013

Figure 93: Auto brands intending to buy, by opinions on the economy, financial future of black Americans and financial discrimination
against black Americans, May 2013

Interest in features included when purchasing next vehicle
Figure 94: Important factors when deciding where to purchase most recent vehicle, by gender, May 2013

Appendix – Other Useful Consumer Tables

Appendix – Trade Associations
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