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‘It is clear that as an age group, the priorities and requirements
of the over-55s are different to that of younger consumers, with
service and usability trumping more aesthetic concerns.

Brands may not see seniors as their most profitable group, but
products and messages tailored towards this sector could be
highly rewarding, especially in product categories that are still
evolving’.

– Paul Davies, Senior Technology Analyst

In this report we answer the key questions:

Why are smartphones far less popular with seniors?

How can brands better engage with over-55s through
advertising?

Will the perceived decline in the standard of TV
programming among seniors affect their purchasing of home
entertainment?

Would the closure of electrical stores cause a decline in
technology purchasing among the over-55s?

This analysis into technology and the over-55s has found that, on the
whole, seniors are less likely to own the majority of modern devices.
When purchasing gadgets they are likely to base decisions on word-
of-mouth advice, as well as through visits to bricks and mortar stores.
Generally they care most about the practicalities of a technology
product, such as how easy it is to use.

This report examines what devices the over-55s own, including home
entertainment, computers, mobiles and other portable devices, as well
as which devices they are looking to purchase within the next three
months.

The report also analyses what influences the purchasing decisions of
the over-55s, how they prefer to conduct their research and purchasing
journey as well as what behaviours and attitudes towards technology
they exhibit.

Whilst generally seniors have fewer technology products and as a group
know less about technology in comparison to younger generations,
there are clearly varying levels of tech-savviness across this age sector.
As a result, recommendations within this report take into account that
there is no one-size-fits-all strategy for seniors, as is the case with any
key demographic.
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