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“Digital camera manufacturers may offer a product with
superior quality and features but with two substantial

disadvantages—it is not always at hand and consumers
are generally satisfied with the quality and convenience of
the camera on their mobile device. Digital pictures can be

lost through human error and device failure, among other
reasons. This is the ultimate challenge to address.”

– Billy Hulkower, Technology Analyst

In this report we answer the key questions:

• Can digital photos survive a human and technological obstacle course?
• Are digital point-and-shoot cameras facing a slow death?
• Can more adults without children be drawn into the market?
• Can home printing be resuscitated?
• Is there money to be made in photo sharing?

The landscape for taking, sharing, storing and printing pictures has changed as more consumers,
particularly young adults, are using photographic images as their preferred form of communication.
Their comfort with technology and demand for immediacy are driving change in the photography
market, and these changes are manifest in the use of camera-equipped mobile devices (cellphones,
smartphones, tablets) and digital cameras, ways of sharing and disseminating images, as well as for
permanent storage and preservation solutions.
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Figure 48: Photo preservation concerns, by gender, January 2013

Having a photographic record is important in households with children
Figure 49: Photo preservation concerns, by presence of children in household, January 2013
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Digital photography is hassle-free for most adults
Figure 50: Challenges of digital photography, by gender, January 2013

Women 18-34 find photography “administrative” tasks more perplexing
Figure 51: Challenges of digital photography, by gender and age, January 2013
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Smartphone users take most of their pictures on their phone
Figure 52: Preferences and behaviors of mobile device photographers, by gender, January 2013
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Figure 53: Preferences and behaviors of mobile device photographers, by age, January 2013
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Figure 54: Preferences and behaviors of mobile device photographers, by gender and age, January 2013
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Figure 62: Methods used for printing digital photos, July 2007-March 2012

The most popular printing option is a retail store
Figure 63: Where digital photos are printed, by gender, August 2011-March 2012

Adults 45+ prefer printing photos themselves
Figure 64: Where digital photos are printed, by age, August 2011-March 2012

Adults with children more likely to print photos at a retail store
Figure 65: Where digital photos are printed, by presence of children in household, August 2011-March 2012
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January 2013
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Figure 78: Number of digital pictures taken in last 3 months, by race/Hispanic origin, August 2011-March 2012

Concerns for the future
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Figure 104: Numbers of still cameras owned/used, by gender, August 2011-March 2012

Figure 105: Numbers of still cameras owned/used, by age, August 2011-March 2012

Figure 106: Numbers of still cameras owned/used, by household income, August 2011-March 2012
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2013

Photo challenges and concerns
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Figure 123: Photo preservation concerns, by gender and age, January 2013
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Figure 138: Actions taken with photos—sharing, storing, displaying, printing—daily or weekly, by household income, January 2013

Figure 139: Actions taken with photos—sharing, storing, displaying, printing—monthly, January 2013
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2013
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2013
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Post capture—attitudes and behaviors
Figure 150: Post-capture attitudes and behaviors, by actions taken with photos—daily/weekly, January 2013
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Figure 153: Post-capture attitudes and behaviors, by gender and age, January 2013
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Figure 155: Post-capture attitudes and behaviors, by household income, January 2013
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