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“The pace of home sales and home renovations started to
quicken in 2012, giving the residential flooring market a
much-needed boost. Now it’s up to flooring manufacturers
and retailers to maintain the momentum with marketing
programs that emphasize both the practical and
emotional benefits of new flooring.”
– John Owen, Senior Household Analyst

In this report we answer the key questions:
•
•
•

Can consumers be motivated to purchase flooring for reasons other than necessary
replacement?
Can sustainability be further leveraged as a flooring sales driver?
What challenges and opportunities do Millennials hold for the residential flooring market?

The $20-billion residential flooring industry, hit hard by the recession and its aftermath, rebounded
strongly in 2012, thanks in large part to improvement in the real estate and home improvement
markets. The prospects for continued growth are good given strengthening demand and an expanding
array of new flooring products offering style and functionality at every price point.
While flooring shoppers are as price conscious as ever, they also express interest in and willingness to
pay extra for flooring that fits their lifestyles. Durability, ease of cleaning, and style are important but
are just the starting point. Other areas of significant interest include health and wellness, energy
efficiency, environmental friendliness, and resistance to odor and noise. In addition, flooring is
increasingly likely to be seen as protecting or enhancing home value, a benefit that may be especially
compelling as a fitful economic recovery continues.
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Figure 28: Types of flooring bought in the last year, December 2012
Young adults more likely to plan purchase in next year
Minimal income skew in purchase interest
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Hispanics particularly likely to plan flooring purchases in coming year
Figure 40: Types of flooring planned to buy in next year, by race/Hispanic origin, December 2012
Hispanics an active, young market for flooring
Figure 41: Reasons for purchasing or planning to purchase new flooring, by race/Hispanic origin, December 2012
For black consumers, flooring is an investment and an element of style
Hispanic and black consumers concerned about germs and allergens
Figure 42: Strong agreement with flooring attitudes, by race/Hispanic origin, December 2012
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Figure 43: Target clusters, December 2012
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Custom Consumer Groups
By flooring type recently purchased or planned to purchase
Carpeting replacers likely to be motivated by claims of duration
Wood flooring purchases more likely to be motivated by style
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Figure 51: Reasons for purchasing or planning to purchase new flooring, by next year and last year flooring purchasers, December
2012
Protection against stains and soiling a key added-value benefit for carpet
Laminate and vinyl may be well-suited to regular color or style changes
Figure 52: Consumers would be willing to pay more for flooring features, by next year and last year flooring purchasers, December
2012
Renters versus owners
A potential renters’ market for nonpermanent flooring
Figure 53: Reasons for purchasing or planning to purchase new flooring, by primary residence, December 2012
Durability and ease of care especially important to home owners
Figure 54: Factors important in flooring selection, by primary residence, December 2012
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