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“Black consumers exhibit the highest incidence of obesity
and related diseases, but they are doing little to address it.

Cultural as well as economic elements play a big role in
unhealthy dietary habits and sedentary lifestyle. Creating
awareness about the link between diet and food is the key

to restoring wellness among this consumer groups.”

– Leylha Ahuile, Senior Multicultural Analyst

In this report we answer the key questions:

• Why should marketers work to change the status quo?
• How can marketers fill the gap between perception and behavior regarding attributes of

healthy lifestyle?
• How does Black consumers’ low spending on healthcare products affect wellness

marketers?

All is not well when it comes to Black consumers’ health. Black consumers show the highest incidence
of obesity and related chronic diseases such as diabetes, hypertension, and cancer among all racial/
ethnic groups. Cultural and economic factors play a large role in Black consumers’ wellness or the lack
thereof. The prevalence of consumption of processed food and foods high in fat, as well as a lack of
exercise, have contributed to the high incidence of many chronic diseases. Clearly, there is a need to
further raise awareness about the link between food and health. Black consumers also present a wealth
of opportunity for over-the-counter (OTC) medicines and wellness products. Marketers, however, need
to find the right message that will resonate with this consumer group.
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Ailments

Hypertension, diabetes more prevalent among Black adults
Figure 25: Incidence of being diagnosed with different ailments, by race/Hispanic origin, April 2011-June 2012

Older Black adults more likely to have ailments
Figure 26: Incidence of being diagnosed with different ailments among Black adults, by gender and age, April 2011-June 2012

Healthcare and medical expenses

Black households spend more on health insurance, less on medical services
Figure 27: Distribution of average annual expenditures for healthcare, by race of reference person, 2011

About a quarter of all income brackets spending more on medical expenses
Figure 28: Changes in household spending on medical expenses, by household income, October 2012
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Attitudes and behavior toward healthy lifestyle

Black consumers are less likely to exhibit attitudes toward a healthy lifestyle
Figure 29: Attitudes toward health, by race/Hispanic origin, April 2011-June 2012

Older Black adults are more conscious of what constitutes a healthy lifestyle
Figure 30: Blacks consumers’ attitude toward health, by gender and age, April 2011-June 2012

Factors that contribute to healthy living

Positive mental state tops when it comes to healthy living
Figure 31: Black consumers’ attitudes toward factors that either contribute or do not contribute to healthy living, October 2012

Older Black women have a greater understanding of the factors that contribute to healthy living
Figure 32: Black consumers’ attitudes toward factors that contribute to healthy living, by age and gender, October 2012

Slightly overweight more proactive about following healthy lifestyle
Figure 33: Black consumers’ attitudes toward factors that contribute to healthy living, by perception of own weight, October 2012
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Obesity rates higher among Black adults
Figure 34: Prevalence of obesity among U.S. adults aged 20 and over, obese or extremely obese, 1988-2010
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Black men, more so than women, tend to underestimate their weight
Figure 35: Black consumers’ perception of own weight, by gender, October 2012
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Likelihood of using nonprescription OTC products
Figure 36: Likelihood of using a nonprescription product for health condition, by race/Hispanic origin, April 2011-June 2012

Reasons for taking OTC remedies

Healthy Lifestyle

Weight Issues and Perception

OTC Medicine
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Figure 37: Reasons for which Black consumers take OTC medication, to prevent illness or treat a pain/symptom, October 2012

OTC medication used to prevent illness
Figure 38: Incidence of using OTC medication used to prevent illness among Black adults, by gender and age, October 2012

OTC medication used to treat pain/symptoms
Figure 39: Incidence of using OTC medication used to prevent illness among Black adults, by gender and age, October 2012

Purchase of OTC medicine

Women are the primary shopper of over-the-counter medication
Figure 40: Primary shopper of OTC medication in the Black household, by gender and household income, October 2012

Key points

Sources for obtaining health information

Physicians are the top source of information
Figure 41: Source(s) of information used to seek health information, race/Hispanic origin, April 2011-June 2012

Black women are more likely than man to use various sources to obtain health information
Figure 42: Source(s) of information used to seek health information among Black adults, by age and gender, April 2011-June 2012

Sources for information on OTC

Doctors and pharmacist, top influences in buying OTC medication
Figure 43: Influencers that contribute to purchases of OTC remedies or vitamins/minerals, by gender and age, October 2012

Lower-income households are less likely to turn to any source for information
Figure 44: Influencers that contribute to purchases of OTC remedies or vitamins/minerals, by household income, October 2012
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TV advertising

Weight Watchers’ Jennifer Hudson becomes an inspiration for other Black women
Figure 45: Weight Watchers, TV ad, December 2012

YMCA
Figure 46: Let’s Connect, YMCA, TV ad, January 2012

DeKalb
Figure 47: Risking diabetes, DeKalb Health, TV ad, June 2012

Yoplait
Figure 48: Love my curves, Yoplait, TV ad, July 2012

American Diabetes Association
Figure 49: Worth the effort, ADA, TV ad, January 2013

American Stroke Association
Figure 50: American Stroke Association, TV ad, May 2012

Online strategies

Weight Watchers: Everyday women
Figure 51: Weight Watchers, Online ad, December 2012

Facebook destination “Healthy Black Women and Girls”

Sources Used to Obtain Information

Marketing Strategies
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Figure 52: A humorous take on the word “calories” as a way to educate/inform the users of Facebook page Healthy Black Women and
Girls, 2013
Figure 53: Healthy Black Women and Girls Facebook page main picture, 2013
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Figure 70: Type of foods purchased by Blacks when watching one’s diet, by household income, April 2011-June 2012
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Figure 73: Black consumers’ attitude toward health, by gender, April 2011-June 2012

U.S. Black Population

Appendix—Additional Consumer Tables

Appendix – Trade Associations
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