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“The household care market is one where the products are pushed
to the back of the cupboard until they need to be used and chores
are pushed to the back of mind until they can no longer be ignored.
However, this dislike of chores offers household care brands the
greatest opportunity to engage people as they search the internet
for solutions to cleaning problems and provide feedback on the
brands that got the job done with minimal effort.”

– Alexandra Richmond, Senior Consumer and Lifestyles
Analyst

In this report we answer the key questions:

Which users are most engaged?

What is the role of social media in brand engagement?

Why do people engage with household care brands via social media?

How can unglamorous brands add ‘shine’ to their communications?

What do consumers do when considering buying household care
brands?

Who is dominating online conversation among household brands?

What are the levels of engagement for household care brands?

Why do people engage with household care brands?

Mintel’s Social Media Intelligence report on household care listens to
and analyses online conversations, interpreting and providing insight on
the ways in which people are talking about the household care market
and household care brands online.

We look at how the internet is used to share thoughts and opinions
on household care brands as well as to find solutions to household
problems or to discuss products in the market. This report also tracks
the engagement between consumers and household care products and
brands and their reasons for doing so.

The report also examines the role of wider trends such as the decline
of traditional domestic skills, a desire to be treated like a VIP and hectic
lifestyles influence the types of household care brands and topics that
people are talking about and why.
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