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“Managing a shift in consumer perceptions can also help to change
liqueurs from being viewed as old-fashioned by too many younger
people. This is partly due to a failure to update the image of
the category and capitalise on the category’s rich provenance as
something alluring rather than anachronistic.”
– Jonny Forsyth, Senior Drinks Analyst

In this report we answer the key questions:
Are liqueurs missing out on sales by lacking relevance to
younger drinkers?
Can greater investment in branding lead to healthier
returns?
Is a lack of innovation holding the sector back?
Is the sales decline in 2011 a harbinger of things to come?
Definition
Liqueurs are by definition sweet, so must contain at least 2.5% sugar
by weight, though in practice most have a considerably higher sugar
content and many contain up to 35% of a sweetening agent. Most
liqueurs contain 17-30% alcohol by volume and some are as high as
50% ABV. Liqueurs are also by definition an alcoholic beverage which
has been flavoured with fruit, herbs, nuts, spices, flowers or cream.
The demise of the shooters market and the fact that the trade more
commonly differentiates between cream-based and non-cream-based
mean that this will be the segmentation used:
Cream-based liqueurs, such as the sector-leading Baileys Irish Cream
or Kahlua, are a combination of a base spirit with cream and are
usually around 15-20% ABV.
The cream-based liqueurs category also includes fruit brandies,
which blend grape brandy or alcohol with a fruit flavouring. Products
in this category include ranges by companies such as Bols and De
Kuyper.
Non-cream-based liqueurs include all other types of liqueurs. The
majority of types are thick, sweet products with a spirit base
combined with an infusion of flavours such as fruit, herbs, nuts or
mint eg Tia Maria, Disaronno, Bénédictine or Cointreau.
However, it also includes the likes of Pimm’s and Southern Comfort.
For example, Pimm's No. 1 Cup is based on gin but tastes subtly of
spice and citrus fruit. Southern Comfort meanwhile is a mixture of
fruit, spice and whisky.

If you have any questions or require further information, send an
email to oxygen@mintel.com or call one of our regional offices:

Your business guide
towards growth and
profitability
A Mintel report is your one, best
resource for information and
analysis on consumer markets
and categories.

Each report contains:
Primary consumer research
Market size and five year
forecast
Market share and
segmentation
Brand and communications
analysis
Product and service
innovation
To see what we cover in this
report click on the report's
"contents" section.

EMEA:
+44 (0)20 7778 7151
Americas: +1 (312) 932 0600
APAC:
+61 (0)2 8284 8100

oxygen.mintel.com © 2012 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

