
EMEA: +44 (0)20 7778 7151
Americas: +1 (312) 932 0600

 
If you have any questions or require further information, send an
email to oxygen@mintel.com or call one of our regional offices: APAC: +61 (0)2 8284 8100

oxygen.mintel.com © 2011 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

Household Hard Surface Cleaning and Care Products - UK -
December 2011

Report Price: £1750 / $2837 / €1995

“Although well-known brands dominate the market, shoppers are
particularly price-conscious when buying hard surface cleaners
and are reluctant to pay more than they need to for a particular
brand or for environmentally friendly products. Special offers will
remain one of the biggest factors determining choice during the
continuing incomes squeeze, so brands need to look at more
creative ways of encouraging repeat purchasing of particular
products.”

– Richard Caines, Senior Household Care Analyst

In this report we answer the key questions:

What factors will most influence future sales of hard surface
cleaners?

How is market growth being affected by the squeeze on
incomes?

Which areas of NPD are most likely to influence product
choice?

How important are green and ethical issues to shoppers?

Are promotions impacting on market growth and brand
loyalty?

Definition

This report examines the following markets:

multipurpose cleaners, including antibacterial cleaners

kitchen cleaners

floor cleaners

bathroom cleaners

shower cleaners.

These products come in a number of formats, including liquids, sprays,
creams, mousses, foams and disposable wipes.

The report excludes polishes and specialist cleaners, which are covered
in Household Polishes and Specialist Cleaners – UK, May 2011,
and bleach and disinfectants, which are covered by Bleaches and
Disinfectants – UK, March 2011.

Value figures throughout this report are at retail selling prices (rsp)
unless otherwise stated. Market sizes at constant 2011 prices are
calculated using Mintel’s Household Goods deflator.

Your business guide
towards growth and
profitability
A Mintel report is your one, best
resource for information and
analysis on consumer markets
and categories.

Each report contains:
Primary consumer research

Market size and five year
forecast

Market share and
segmentation

Brand and communications
analysis

Product and service
innovation

To see what we cover in this
report click on the report's
"contents" section.


