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“For all operators, regardless of whether they sell individual
components for short breaks or complete packages, the ‘holy grail’
is encouraging consumers to trade up to more expensive options,
increasing their average spend per head.”

- Michael Oliver, Senior Leisure & Media Analyst
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options offered for short breaks?

Having grown its share during the recession how can the UK A Mintel report.is your one, best
maintain its appeal when the economy improves? resource for information and
How can short break operators tap into the ‘Switch Off’ SELYENS G0 CUREIITED M

trend? and categories.

Primary consumer research
Market size and five year
forecast

Market share and
segmentation

Brand and communications
analysis

Product and service
innovation

To see what we cover in this
report click on the report's
"contents" section.

EMEA: +44 (0)20 7778 7151
If you have any questions or require further information, send an Americas: +1 (312) 932 0600
email to oxygen@mintel.com or call one of our regional offices: APAC: +61 (0)2 8284 8100

oxygen.mintel.com © 2011 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.



