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What is this report about?

This report assesses the performance of the eggs market. Since 2007, value sales of eggs
increased by 27.8% to reach £824 million by 2009, while volume sales increased by 4.7% to
reach 5.28 billion eggs over this period.

Value sales have been pushed up as consumers’ trade up to higher welfare free-range eggs.
The upcoming ban on battery eggs, due to come into effect in 2012, will further increase sales
of enriched eggs such as free range. It may also increase market opportunities for relatively
cheaper barn eggs.

What have we found out?

• Consumers are ‘creatures of habit’ when buying eggs - only 16% are
adventurous enough to have eaten three or more different types of eggs
in the last year.

• The health benefits of eggs are an important consideration for consumers,
a third eat them because of their protein content.

• Welfare issues have increased in importance for consumers when buying
eggs, 73% eat free range eggs compared to a third who eat battery eggs.

• Almost 12m consumers feel own label eggs are no different from branded
ranges, with just 4m stating they prefer the branded options.

• Egg producers should continue to reinforce and communicate the
nutritional benefits of eggs as 17% of consumers eat fewer eggs now as
they feel they are high in cholesterol.

• Eggs are primarily eaten for breakfast; consumption is however higher over
the weekend (41%), compared to the weekday (27%) when time pressures
restrict the amount of time spent at the breakfast table.
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