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What is this report about?
TV viewing is one area that has prospered during the
recession, as consumers abandon more expensive out-ofhome entertainment in favour of a night in front of ‘the
box’. BARB data show that average daily television viewing
increased by 3% in 2008, to 3 hours and 45 minutes per head
– the highest level since 2003. Not only do consumers have
more to watch than ever – with use of multichannel TV, video
on demand and TV online continuing to rise – but they have
increasingly larger and sophisticated home equipment, such
as widescreen and HD-ready TVs, to watch it on.
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As the recession bites, more people are spending
time in front of their increasing large, streamlined and
technologically-advanced TVs, with Sky and Freeview
dominating household penetration.
More people have more channels to watch but data
show that the average time spent in front of the TV
is diminishing: is this because the TV has a greater
array of multimedia to compete with or decreasing
quality of programming?
Two thirds of people watch the news/current affairs on
a regular basis making it the most popular genre, but
which demographic groups are the major influencers
on what people watch?
The appeal of edutainment and escapism over one
another is a complex decision-making process,
determined by, amongst others, age, gender, class,
mood and content: many view TV as a learning tool,
others as a way of stepping away from everyday life.
Around nine out of ten adults maintain that to be able
to constantly learn through life is very important, but at
the same time reality TV and soap operas are hugely
popular. Have people got the balance right, and if
people don’t use the TV to keep informed, what media
do they use?
The issue of parental protection towards kids ranks
highly but less than half of parents actively encourage
their kids to watch educational TV. The quality of
content and exposure to advertising emerge as
frontrunners for concern, but what extraneous issues
are seen as vying for kids’ attention?

Mintel Oxygen - Quality market and consumer
insight
Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.
Mintel Oxygen - All you need to know about your
market:
• Opportunities and risks
• Product innovation
• Brand analysis
• Consumer trends
• Company profiles and analysis
• News and commentary
• Overviews, PowerPoint presentations,
Search function

Use Mintel Oxygen to:
• Gain fresh market insight every day
• Drive your business forward based on
consumer trends
• Stand out in new business pitches
• Support your decision-making
• Validate your approach with solid data and
expert opinion
• Benchmark competitive activity
• Monitor international developments

If you have any questions or require
further information, send an email to
oxygen@mintel.com or call us on
+44 (0)20 7606 6000.

Scope of the report
Edutainment programming is designed to educate and
promote learning and knowledge amongst adults and kids.

oxygen.mintel.com

Mainly factual shows (including documentaries) but not
exclusively so.
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