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What is this report about?

This report examines the evening dining occasion throughout the week (weekday
and weekend). It should be noted that in this report Mintel has not attempted to put
a finite value on the market for evening meal foods.

The evening meal takes many forms. It can be a meal cooked from scratch in a
leisurely way and eaten around the table with family, a meal out at a restaurant, a
pre-prepared or a ready meal heated up in the microwave or a home-delivered pizza,
or just a bowl of soup. Also our choices are still growing, for instance with more semi-
prepared foods for home cooking.

What have we found out?

• Two-thirds of adults cook their evening meal from scratch. However, most
[of this group or most adults?] draw upon a repertoire of meal options that
includes take-aways and ready meals.

• Manufacturers and retailers of convenience foods are failing to attract their
share of older shoppers, with this group preferring to cook their evening
meals from scratch.

• Consumers who typically eat ready meals and takeaways in the evening
are more likely to eat a larger meal at lunchtime and to work irregular hours.
But this group spends more time cooking at the weekend: manufacturers
and retailers could target this group by offering meal kits and promotions
based around popular takeaway dishes to encourage them to cook more.

• One in three men claims to do all the cooking, something not reflected by
the media, food promotions or packaging.

• Increasing numbers of single person households and older consumers
present opportunities for both the food industry and public health bodies
to stimulate their interest in food and cooking.

• Men are more likely than women to eat out suggesting that it is a direct
substitute for home cooking, an area where women remain more involved.
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