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What is this report about?

Even in the recession there are opportunities for the strongest retailers and the
most innovative products to perform well. While the trigger to purchasing from house
moves is weaker, there is still the need for replacement of worn out or outdated beds
or other bedroom furniture. Fashion and style in the home is increasingly important,
as is the need for more storage options, and a good night’s sleep. So there are plenty
of angles for bedroom companies to focus their marketing messages.

What have we found out?

Your business guide towards

Made-to-measure fitted bedrooms and furniture assembly are two S
growth and profitability

untapped opportunities for retailers. One in five online adults aged 16-64 (7 ) )
million) would love a made-to-measure fitted bedroom the same proportion Mintel Oxygen is your one-stop
hate putting together self-assembly furniture. shop for market and consumer

When choosing a bed people don't just go for the cheapest available. agsl;;i:. (I)tn |tso di??::ieiosigglsp
Almost half (16 million) will buy the best they can afford, showing they y y P '

recognise the importance of a quality mattress in getting a good night's SiNElres: enel TOTeeisis, BensmeEr
9 P quality 9 9ag 9 trends, brand profiles and product

sleep. _ ) - ) innovation.

Customer service matters. Just under three in ten (10 million) say service

in the store would affect their choice. But the same proportion also want Use Mintel Oxygen to:

quick delivery. o Gain fresh market insight every
The growing importance of fashion in the home extends to the bedroom. day

More than half.(ls? million) say the_ look/ style of their bedroom is important. . Drive your business forward
Good storage is high on the wish list for cluttered UK bedrooms. Just under based on consumer trends

half (17 million) want clever storage that maximises space usage and just
under three in ten want hidden storage for electrical goods.

The internet is now a key part of the buying process. Just over a third (12
million) would research bedroom furniture before buying in a store and one
in five (7 million) would be happy to bypass the retail outlet altogether.

o Stand out in new business
pitches

o Support your decision-making

o Benchmark competitive activity

If you have any questions or require further information, send EMEA: +44 (0)20 7778 7151
an email to oxygen@mintel.com or call one of our regional Americas: +1 (312) 932 0600
offices: APAC: +61 (0)2 8284 8100
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