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Total sales of garden products have struggled to grow
in recent years, both because of a succession of poor
summers, but also due to downward pressure on the prices
of manufactured products such as barbecues and garden
furniture. For many products retail prices now are what
wholesale prices were previously, and manufacturers have
also improved specifications so consumers who have been
persuaded to buy are getting a lot more for their money.

. Eight out of ten adults (41 million) have a garden, so
there is a very big potential market for outdoor living
products.

. Nearly a quarter of adults (11.7 million) are converts

to the idea of the garden as an 'outdoor room' that
they are prepared to buy products for.

. While over four in ten who have a garden like to
use it to entertain friends and family only a quarter
have tableware specifically for outdoors. So there
is an opportunity to attract another 7 million outdoor
entertainers to outdoor tableware.

. With seven out of ten with a garden using it to sit and
relax, but the garden also being used for growing and
watching wildlife retailers should look at the concept
of the 'sensory garden' that merges the natural and
man-made and appeals to all the senses.

. Around 8 million adults have a conservatory on their
home and there is an opportunity to widen their
appeal as 'transitional 'garden’ rooms for all the family.

. There has been a boom in grow-your-own over the
last few years, driven by a desire for more healthy,
local food, but also people wanting to save money: a
third (15.8 million) see growing fruit/vegetables as a
good way to cut food bills.

The main focus of this report in terms of market size is the
following product categories:

Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.

*  Opportunities and risks

*  Product innovation

* Brand analysis

+  Consumer trends

+  Company profiles and analysis

*  News and commentary

+  Overviews, PowerPoint presentations,
Search function

*  Gain fresh market insight every day

«  Drive your business forward based on
consumer trends

«  Stand out in new business pitches

«  Support your decision-making

« Validate your approach with solid data and
expert opinion

«  Benchmark competitive activity

*  Monitor international developments

If you have any questions or require
further information, send an email to

oxygen@mintel.com or call us on
+44 (0)20 7606 6000.

oxygen.mintel.com



