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What is this report about?
This report assesses the performance of the biscuits market.
Faced with the challenge of rising ingredients costs in 2008,
sweet and non-sweet biscuits have grown by 11.7% and 16%
respectively between 2007 and 2009 to take the overall UK
retail market for biscuits to an estimated £2.1 billion.

Key issues covered in the analysis
• Almost 14 million adults are loyal to branded savoury

biscuit brands
• Chocolate remains the most popular flavour in the UK

biscuits market, with 32.7 million consumers opting for
half-coated biscuits eg. Chocolate Digestives

• Three-quarters of the UK population eat sweet
biscuits, but only one in five always keep them at
home. Five million do not eat any sweet biscuits

• Sweet biscuits are suffering from a healthy eating
perspective: almost 16m sweet biscuit-eating adults
have cut down on the number of sweet biscuits they
eat for health reasons

• Manufacturers can better leverage the health benefits
of savoury biscuits: 25 -34 year olds are most likely
eating healthier snacks such as fruit, rather than
sweet biscuits. However, they do not see savoury
biscuits as a healthier alternative to sweet biscuits

• Savoury biscuits are seen as a low calorie/fat/salt
option by almost 16m adults

Scope of the report
This report covers sweet and non-sweet biscuits.

Mintel Oxygen - Quality market and consumer
insight
Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.
Mintel Oxygen - All you need to know about your
market:
• Opportunities and risks
• Product innovation
• Brand analysis
• Consumer trends
• Company profiles and analysis
• News and commentary
• Overviews, PowerPoint presentations,

Search function

Use Mintel Oxygen to:
• Gain fresh market insight every day
• Drive your business forward based on

consumer trends
• Stand out in new business pitches
• Support your decision-making
• Validate your approach with solid data and

expert opinion
• Benchmark competitive activity
• Monitor international developments

If you have any questions or require
further information, send an email to
oxygen@mintel.com or call us on
+44 (0)20 7606 6000.


