
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

“COVID-19 has become a catalyst for accelerating the
digital society in China. People's work and entertainment
are constantly moving towards digitalization. The short-

term challenges associated with the virus has not stopped
people from accepting more digital devices, but instead has

made increased usage and the recognition of their
importance in consumers’ lives. For the short video

industry, the spirit of entertainment first has brought
unprecedented opportunities. The industry needs to think

more about how to commercialize content while satisfying the user experience.”
- Samuel Yi, Category Director

This report looks at the following areas:

• COVID-19 intensifies competition in digital entertainment and creates opportunity for
emerging products

• Be aware of more activities on big screens at home
• Short video: time-passing entertainment vs time-saving knowledge gathering

While smartphones still dominate people’s screen time, it is important for brands and marketers to
know that more and more digital devices are being accepted by consumers. The increasing number of
screens in use at any one time mean that people are more distracted. The increase in entertainment
time at home has also increased the usage of smart TVs as well.

The rapid rise of short videos – consumed and made - during the outbreak has become an important
channel of entertainment and leisure. Consumers also expect short videos to bring them information
and knowledge and are prepared to accept the exchange of personal information and potential for
marketing that comes with this form of media consumption. Short videos are therefore an important
communication channel between brands and consumers in the future.
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Higher quality content is more trustworthy and drives purchase
Figure 33: Attitudes towards short video, April 2020
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Short video has become a resource pool for knowledge
Figure 34: Attitudes toward knowledge and skill learning on short video, April 2020
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