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“Bookstores, especially independent bookstores, have been
dealt a harsh blow by the pandemic, which will continue to
be very difficult to navigate. A positive story to take from
the outbreak so far, however, is that it has further
highlighted people’s love of print books and reading, as
well as how eager many are to shop in bookstores. It has
also helped reinvigorate the digital books market.”

— Rebecca McGrath, Senior Media Analyst

This report looks at the following areas:

e The impact of COVID-19 on the books and e-books market RE PO RT NOW
e Forecast for the UK publisher sales of consumer print books and digital books
e Trends in book buying and reading habits
e The main reasons people have not bought a book in the last year VISIT:
e The main reasons why people have read books in the last year StO re.m | nte| .com
e Consumer attitudes towards books
CALL:
As of July 2020, 29% of print book buyers had bought more print books after the outbreak of EMEA
COVID-19 than they would have if the outbreak had not occurred, while only 13% had bought fewer. +44 (0) 20 7606 4533
This highlights the resilience of the print market, even when facing the closure of bookstores.
The main impact of COVID-19 on the UK books market has been the closure of bookstores pushing Brazil
sales online, further boosting the role of Amazon. It has also increased the appetite for books across 0800 095 9094

formats and genres, with people looking for escapism, and to educate and inform themselves while
they have more time on their hands.
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The Consumer — What You Need to Know
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Figure 32: Impact of COVID-19 on book purchasing, 16-26 July 2020

In July nearly half of people had been to a bookstore or expected to go to one soon
Figure 33: Bookstore visiting following COVID-19 outbreak, 16-26 July 2020

High levels of concern about the safety of bookstores
Figure 34: Concerns about COVID-19 and bookstores, 16-26 July 2020

Using virtual elements to keep buyers connected and comfortable

Book Buying Habits

2020 sees slight growth in number of people buying books

More people explore digital books due to the pandemic
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Purchasing of paperback fiction grows four percentage points from 2019

Book sales even higher following autumn releases
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More people read/listened to a book in 2020 than 2019
Growth in use of smartphones for reading/listening to books
Figure 37: Devices used for e-books and audiobooks, April 2018, May 2019 and 16-26 July 2020

Four in 10 e-book readers have read one as part of a subscription
Figure 38: E-book paid-for subscriptions, April 2018, May 2019 and 16-26 July 2020
More audiobooks are being listened to via a subscription service

More music subscriptions including audiobooks, broadening ways people can listen
Figure 39: Audiobook paid-for subscriptions, April 2018, May 2019 and 16-26 July 2020

Barriers to Purchasing Books

Audiobooks could have more chance of attracting non-readers

Figure 40: Barriers to purchasing books, 16-26 July 2020
Publishers should broaden the range of influencers they use to target 16-24s
Time-pressed parents the ideal targets for audiobooks

Getting people to go through their unread books

Reasons for Reading Books

Need for distraction is most common reason for reading books in the last 12 months
Figure 41: Reasons for reading books, 16-26 July 2020
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People looking to books to stay better informed in an era of misinformation
Specific books are not the main inspiration for most people

E-books can be the ideal boredom-induced impulse purchase

Attitudes towards Books

Now is the time to highlight the benefits of books over other forms of content consumption
Figure 42: Attitudes towards reading books, 16-26 July 2020

Four in 10 think it is better to choose alternatives to Amazon for buying books

Convenience is often the deciding factor when purchasing
Figure 43: Book retailer preference, by generation, 16-26 July 2020

COVID-19 will heighten cost concerns

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations

Consumer research methodology
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