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"In 2019, retail sales increased for the vast majority of
European countries, and the combined value of retail sales
for the 36 major economies covered in Mintel's European
Retail Handbook reached €3.5 trillion."

- Armando Falcao, Research Analyst

This report looks at the following areas:

BUY THIS

e The anticipated impact of COVID-19 on total retail sales in 2020 across the 36 countries RE PO RT NOW
covered in the Handbook.

e The value of the retail sector in each country over a five-year period, including
breakdown by sub-sector. VISIT:

e Background population and economic data; the impact this is having on the retail sector. StO re.m | nte| .com
Online purchasing with estimates of the size of the online retail sector for each country.

o Leading retailers in each country by major retail sector, including sales figures and outlet

numbers in 2019 CALL:
EMEA

+44 (0) 20 7606 4533

Definition

The retail sales data and company turnover figures provided in the Handbook are stated excluding
sales tax in order to make the data more comparable across countries. In the vast majority of cases,
retail sales figures are straightforward, detailed and reliable. Nevertheless, it is important to mention Brazil

that in certain instances, Mintel has to use its own estimates and projections to produce credible figures

and comparative analysis. 0800 095 9094

Consumer spending data (final consumption expenditure of households) is quoted including VAT. Americas

_ - . _ _ +1 (312) 943 5250
As with all previous editions of this Handbook, the amount of explanatory detail that can be included

with any set of statistics is limited. Readers will find more in-depth and detailed information in Mintel’s

report series on European retailing sectors, which include supermarkets, clothing, footwear, electrical China

goods, DIY, beauty and personal care retailers, and online retailing. +86 (2 1) 6032 7300
Mintel also offers a series of financial performance, data-driven products, such as the UK Retail

Rankings, the European Retail Rankings and the “Retail Interactive” database of European retailers. APAC

+61 (0) 2 8284 8100

All Mintel's publications can be purchased via www.mintel.com, or the Information Hotline on +44 (0)
20 7606 6000. Mintel is always looking for ways of improving and developing its product range. Any
readers with suggestions for changes or additions to next year’s Handbook should contact Neil Mason, EMAIL:

Head of European Research, on +44 (0) 20 7606 4533. For specific enquiries not covered by our re pO rtS@ minte| .com
existing portfolio we offer a customised research and consultancy service.

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 145: Estonia: Breakdown of consumer spending, by category (including VAT), 2014-19
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Clothing and footwear specialists
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Figure 170: Finland: major beauty and personal care specialists, 2019

Miscellaneous specialists
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Food retailers
Figure 187: France: leading food retailers, 2019

Mixed goods and department stores
Figure 188: France: Leading department store and mixed goods retailers, 2019
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Figure 189: France: Leading clothing and footwear specialists, 2019

DIY specialists
Figure 190: France: Leading DIY specialists, 2019
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Figure 191: France: Leading electricals specialists, 2019
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Figure 192: France: Leading furniture specialists, 2019

Beauty and personal care specialists
Figure 193: France: Leading health and beauty specialists, 2019
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Figure 194: France: Leading cultural, leisure and other non-food retailers, 2019
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Figure 195: France: Leading online and home shopping retailers, 2019
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Figure 196: France: Selected major shopping malls, 2020
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Figure 207: Germany: Number of retail enterprises, 2015-18
Figure 208: Germany: Number of people employed in retail, 2015-18
Online retailing in Germany
Figure 209: Germany: Percentage of all households with broadband, 2013-19
Figure 210: Germany: Online purchases, % of all individuals, 2013-19

Figure 211: Germany: Online sales by product category (including VAT), 2014-19

Major retailers in Germany
Food retailers
Figure 212: Germany: Leading food retailers, 2019

Mixed goods and department stores
Figure 213: Germany: Leading department stores and mixed goods retailers, 2019

Clothing and footwear specialists
Figure 214: Germany: Leading clothing specialists, 2019

Figure 215: Germany: Leading footwear specialists, 2019

DIY specialists
Figure 216: Germany: Leading DIY specialists, 2019

Furniture specialists
Figure 217: Germany: Leading furniture specialists, 2019

Electrical specialists
Figure 218: Germany: Leading electrical goods specialists, 2019

Beauty and personal care specialists
Figure 219: Germany: Leading beauty and personal care specialists, 2019

Miscellaneous specialists
Figure 220: Germany: Leading miscellaneous specialists, 2019

Online and other home-shopping retailers
Figure 221: Germany: Leading non-store retailers, 2019

Major shopping centres in Germany
Figure 222: Germany: Leading shopping malls, 2019
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Greece

The Greek retail scene
Greece: COVID-19 context
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Population
Figure 223: Greece: Population, by gender, 2015-19

Figure 224: Greece: Population, by age group, 2015-19
Figure 225: Greece: Population, by region, 2015-19

Economy
Figure 226: Greece: Gross domestic product, 2009-19
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Figure 227: Greece: Consumer prices inflation*, % change on previous year, 2015-19

Figure 228: Greece: Household consumption expenditure, 2009-19

Figure 229: Greece: average monthly spending on goods and services (incl. VAT), 2014-18
Greek retailing in figures

Figure 230: Greece: Retail sales (excl. VAT), 2015-20

Figure 231: Greece: Retail sales breakdown, 2014-19

Enterprises and employment
Figure 232: Greece: Retail businesses and employment, 2014-18

Online retailing in Greece
Figure 233: Greece: Percentage of all households with broadband, 2015-19

Figure 234: Greece: Online purchases in the last 12 months - percentage of all individuals, 2015-19

Major retailers in Greece

Food retailers
Figure 235: Greece: Leading food retailers, 2019

Non-food retailers
Figure 236: Greece: Leading non-food retailers, 2019

Contacts and sources
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Figure 237: Hungary: Population, by gender, 2015-20

Figure 238: Hungary: Population, by age group and gender, 2020
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Retail outlets
Figure 246: Hungary: Number of shops, by type of retailer, 2015-19

Online retailing in Hungary
Figure 247: Hungary: Percentage of all households with broadband, 2013-19

Figure 248: Hungary: Online purchases in the last 12 months, 2014-19

Major retailers in Hungary
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Figure 249: Hungary: major retailers, 2019

Contacts and sources

Ireland

The Irish retail scene
Ireland: COVID-19 context
Ireland in figures

Population
Figure 250: Ireland: Population estimates, by gender, 2016-20

Figure 251: Ireland Population estimates, by age, 2016-20
Figure 252: Ireland Population estimates, by regional authority area, 2016-20
Economy
Figure 253: Ireland: Gross domestic product, 2010-19
Figure 254: Ireland: Consumer price inflation, % change on previous year, 2015-19
Figure 255: Ireland: Final consumption expenditure of households, 2010-19
Figure 256: Ireland: Final consumption expenditure of households by consumption purpose, 2015-19
Irish retailing in figures
Figure 257: Ireland: Retail sales (excl. VAT), 2015-20
Figure 258: Ireland: Retail sales breakdown (excl. VAT), 2015-19
Online retailing in Ireland
Figure 259: Ireland: Percentage of households with broadband internet access, 2015-19

Figure 260: Ireland: Online purchases in the past 12 months - Percentage of all individuals, 2015-19

Major retailers in Ireland

Food retailers
Figure 261: Ireland: Leading food retailers, 2019

Mixed goods and department stores
Figure 262: Ireland: Leading mixed and department store retailers, 2019

Clothing and footwear specialists
Figure 263: Ireland: Leading clothing and footwear specialists, 2019

DIY specialists
Figure 264: Ireland: Leading DIY specialists, 2019

Furniture specialists
Figure 265: Ireland: leading furniture specialists, 2019

Electrical specialists
Figure 266: Ireland: Leading electrical specialists, 2019

Beauty and personal care specialists
Figure 267: Ireland: Leading health & beauty specialists, 2019

Miscellaneous specialists
Figure 268: Ireland: Leading miscellaneous specialist retailers, 2019

Online and other home shopping
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Figure 269: Ireland: Leading online-only and home shopping retailers, 2019

Contacts and sources

Italy

The Italian retail scene
Italy: COVID-19 context
Italy in figures

Population
Figure 270: Italy: Population, by gender, 2016-20

Figure 271: Italy: Population, by age group, 2016-20

Figure 272: Italy: Population, by districts, 2016-20
Economy

Figure 273: Italy: Gross domestic product, 2009-19

Figure 274: Italy: Consumer prices inflation*, % change on previous year, 2015-19

Figure 275: Italy: Household consumption expenditure, 2009-19

Figure 276: Italy: breakdown of consumer spending* by detailed category (incl. VAT), 2015-19
Italian retailing in figures

Figure 277: Italy: Retail sales (excl. VAT), 2015-20

Figure 278: Italy: Retail sales breakdown, 2015-19

Enterprises and employment
Figure 279: Italy: Retail businesses and employment, 2014-18

Online retailing in Italy
Figure 280: Italy: Percentage of all households with broadband, 2015-19

Figure 281: Italy: Online purchases in the last 12 months - percentage of all individuals, 2014-19

Major retailers in Italy

Food retailers
Figure 282: Italy: Leading food retailers, 2019

Mixed goods and department stores
Figure 283: Italy: leading mixed goods retailers, 2019

Clothing and footwear specialists
Figure 284: Italy: leading clothing and footwear specialists, 2019

DIY specialists
Figure 285: Italy: leading DIY specialists, 2019

Electrical, furniture and household goods specialists
Figure 286: Italy: Leading electrical, furniture and household goods specialists, 2019

Beauty and personal care specialists
Figure 287: Italy: leading beauty specialists, 2019

Sports goods specialists
Figure 288: Italy: leading sports goods specialists, 2019

Online-only and other home shopping retailers
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Figure 289: Italy: leading home shopping retailers, 2019

Major shopping malls
Figure 290: Italy: leading major shopping malls, 2019

Contacts and sources

Latvia

The Latvian retail scene
Latvia: COVID-19 context
Latvia in figures

Population
Figure 291: Latvia: Population, by gender, 2015-20

Figure 292: Latvia, Population, by age group, 2015-20

Figure 293: Latvia: Population, by region, 2015-20
Economy

Figure 294: Latvia: Gross domestic product, 2009-19

Figure 295: Latvia: Consumer prices inflation, % change on previous year, 2014-19

Figure 296: Latvia: Households consumption expenditure, 2009-19

Figure 297: Latvia: Detailed breakdown of household consumption expenditure, 2014-19
Latvian retailing in figures

Figure 298: Latvia: Retail sales (excl. VAT), 2014-20

Figure 299: Latvia: Detailed retail sales breakdown, 2014-19

Enterprises and employment
Figure 300: Latvia: Retail businesses and employment, 2013-19

Online retailing in Latvia
Figure 301: Latvia: Percentage of all households with broadband, 2014-19

Figure 302: Latvia: Online purchases in the last 12 months - Percentage of all individuals, 2014-19

Major retailers in Latvia

Food retailers
Figure 303: Latvia: Leading food retailers, 2019

Non-food retailers
Figure 304: Latvia: Leading non-food retailers by turnover, 2019

Contacts and sources

Lithuania

The Lithuanian retail scene
Lithuania: COVID-19 context
Lithuania in figures

Population
Figure 305: Lithuania: Population, by gender, 2015-20

Figure 306: Lithuania: Population, by age group, 2020
Figure 307: Lithuania: Population, by region, 2015-20
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Economy
Figure 308: Lithuania: Gross domestic product, 2009-19

Figure 309: Lithuania: Consumer prices inflation, % change on previous year, 2013-19

Figure 310: Lithuania: Households consumption expenditure, 2009-19

Figure 311: Lithuania: Detailed breakdown of households consumption expenditure, 2014-19
Lithuanian retailing in figures

Figure 312: Lithuania: Retail sales (excl. VAT), 2014-20

Figure 313: Lithuania: Detailed retail sales breakdown, 2014-19

Enterprises and employment
Figure 314: Lithuania: Retail businesses and employment, 2014-19

Online retailing in Lithuania
Figure 315: Lithuania: Percentage of all households with broadband, 2013-19

Figure 316: Lithuania: Online purchases in the last 12 months - percentage of all individuals, 2014-19

Major retailers in Lithuania

Food retailers
Figure 317: Lithuania: Leading food retailers, by sales, 2019

Non-food retailers
Figure 318: Lithuania: Leading non-food retailers, by sales, 2019

Contacts and sources

Luxembourg

The Luxembourg retail scene
Luxembourg: COVID-19 context
Luxembourg in figures

Population
Figure 319: Luxembourg: Population, by gender, 2015-20

Figure 320: Luxembourg: Population, by origin, 2015-20

Figure 321: Luxembourg: Population, by age group and gender, 2020

Figure 322: Luxembourg: Population, by region, 2015-20
Economy

Figure 323: Luxembourg: Gross domestic product, 2009-19

Figure 324: Luxembourg: Consumer prices inflation, % change on previous year, 2014-19

Figure 325: Luxembourg: Households consumption expenditure, 2009-19

Figure 326: Luxembourg: Detailed breakdown of households consumption expenditure, 2014-18
Luxembourg retailing in figures

Figure 327: Luxembourg: Retail sales (excl. VAT), 2015-20

Figure 328: luxembourg: Retail sales breakdown (excl. VAT), 2014-19

Enterprises and employees
Figure 329: Luxembourg: Retail businesses and employment, 2014-19

Online retailing in Luxembourg
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Figure 330: Luxembourg: Percentage of all households with broadband, 2013-19

Figure 331: Luxembourg: Online purchases in the last 12 months - percentage of all individuals, 2014-19

Major retailers in Luxembourg
Figure 332: Luxembourg: Major retailers, 2019

Contacts and sources

Moldova

The Moldovan retail scene
Moldova: COVID-19 context
Moldova in figures

Population
Figure 333: Moldova: Resident population, by gender, 2015-19

Figure 334: Moldova: Resident population, by age group, 2015-19
Figure 335: Moldova: Resident population, by region, 2015-19
Economy
Figure 336: Moldova: Gross domestic product, 2009-19
Figure 337: Moldova: Consumer prices inflation, % change on previous year, 2014-19
Figure 338: Moldova: Final consumption of households, 2010-19
Moldovan retailing in figures
Figure 339: Moldova: retail sales (excl. motor vehicles and motorcycles), 2015-20
Major retailers in Moldova
Food retailers
Figure 340: Moldova: leading food retailers, 2019
Non-food retailers

Contacts and sources

Netherlands

The Dutch retail scene
The Netherlands: COVID-19 context
The Netherlands in figures

Population
Figure 342: The Netherlands: Population, 2015-20

Figure 343: The Netherlands: Population, by age group, 2015-20
Figure 345: The Netherlands: number of households, by household size, 2015-19
Economy
Figure 346: The Netherlands: Gross domestic product, 2009-19
Figure 347: The Netherlands: Consumer prices inflation, % change on previous year, 2015-19
Figure 348: The Netherlands: Final household consumption expenditure, 2009-19
Figure 349: The Netherlands: Final consumption of households breakdown, 2015-19

Dutch retailing in figures
Figure 350: The Netherlands: Retail sales (excl. VAT), 2015-20
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Figure 351: The Netherlands: Retail sales breakdown (excl. VAT), 2015-19
Online retailing in the Netherlands
Figure 352: The Netherlands: Percentage of households with broadband internet access, 2015-19
Figure 353: The Netherlands: Online purchases in the past 12 months - Percentage of all individuals, 2015-19

Major retailers in the Netherlands
Food retailers
Figure 354: The Netherlands: Leading food retailers, 2019

Mixed goods and department stores
Figure 355: The Netherlands: Leading mixed goods and department store retailers, 2019

Clothing and footwear specialists

Figure 356: The Netherlands: Leading clothing and footwear specialists, 2019
DIY specialists
Furniture specialists

Figure 358: The Netherlands: Leading furniture and carpet specialists, 2019

Electrical specialists
Figure 359: The Netherlands: leading electricals specialists, 2019

Beauty and personal care specialists

Miscellaneous specialists
Figure 361: The Netherlands: Leading miscellaneous specialist retailers, 2019

Online and other home shopping retailers
Figure 362: The Netherlands: Leading home shopping retailers, 2019

Contacts and sources

Republic of North Macedonia

The Republic of North Macedonian retail scene
Republic of North Macedonia: COVID-19 context
Republic of North Macedonia in figures

Population
Figure 363: Republic of North Macedonia: population, by gender, 2015-19

Figure 364: Republic of North Macedonia: population, by age group, 2015-19

Figure 365: Republic of North Macedonia: population, by region, 2015-19
Economy

Figure 366: Republic of North Macedonia: gross domestic product, 2009-19

Figure 367: Republic of North Macedonia: consumer prices inflation, % change on previous year, 2015-19

Figure 368: Republic of North Macedonia: final household consumption expenditure, 2008-19

Figure 369: Republic of North Macedonia: Detailed breakdown of final household consumption expenditure, 2014-19
The Republic of North Macedonia retailing in figures

Figure 370: The Republic of North Macedonia: retail sales (excl. VAT), 2014-20

Figure 371: The Republic of North Macedonia: detailed breakdown of retail sales (excl. VAT), 2014-19

Online retailing in the Republic of North Macedonia
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Figure 372: The Republic of North Macedonia: Percentage of households with broadband internet access, 2014-19
Figure 373: The Republic of North Macedonia: Online purchases in the past 12 months - Percentage of all individuals, 2015-19

Major retailers in North Macedonia
Food retailers
Non-food retailers
Figure 375: The Republic of North Macedonia: leading non-food retailers, 2019

Contacts and sources

Norway

The Norwegian retail scene
Norway: COVID-19 context
Norway in figures

Population
Figure 376: Norway: Population trends, 2016-20

Figure 377: Norway: Population, by age group and gender, 2020
Figure 378: Norway: Population by county, 2018-20
Economy
Figure 379: Norway: Gross domestic product, 2009-19
Figure 380: Norway: Consumer prices inflation (HICP), % change on previous year, 2014-19
Figure 381: Norway: Consumer expenditure (incl. VAT), 2009-19
Figure 382: Norway: Breakdown of consumer spending by category (including VAT), 2015-19
Norwegian retailing in figures
Figure 383: Norway: Retail sales (excl. VAT), 2015-20
Figure 384: Norway: Breakdown of retail sales (excl. VAT), 2015-19
Online retailing in Norway
Figure 385: Norway: Percentage of all households with broadband 2015-19

Figure 386: Norway: Online purchases in the last 12 months - percentage of all individuals, 2015-19

Major retailers in Norway
Food retailers
Figure 387: Norway: Leading food retailers, 2019

Mixed goods and department stores
Figure 388: Norway: Leading mixed goods retailers, 2019

Clothing and footwear specialists
Figure 389: Norway: Leading clothing and footwear specialists, 2019

DIY specialists
Figure 390: Norway: Leading DIY specialists, 2019

Furniture specialists
Figure 391: Norway: Leading furniture specialists, 2019

Electricals specialists
Figure 392: Norway: Leading electrical goods specialists, 2019
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Beauty and personal care specialists
Figure 393: Norway: Leading health & beauty specialists, 2019

Miscellaneous retailers
Figure 394: Norway: Leading cultural, leisure and other specialists, 2019

Online and other home-shopping retailers
Figure 395: Norway: selected home-shopping retailers, 2019

Contacts and sources

Poland

The Polish retail scene
Poland: COVID-19 context
Poland in figures

Population
Figure 396: Poland: Population, by gender, 2015-19

Figure 397: Poland: Population, by age group, 2015-19

Figure 398: Poland: Population, by regions, 2015-19
Economy

Figure 399: Poland: Gross domestic product, 2009-19

Figure 400: Poland: Consumer prices inflation, % change on previous year, 2015-19

Figure 401: Poland: Household consumption expenditure, 2009-19

Figure 402: Poland: Detailed breakdown of household consumption expenditure, 2014-18
Polish retailing in figures

Figure 403: Poland: Retail sales (excl. VAT), 2015-20

Figure 404: Poland: Retail sales breakdown, 2015-19

Enterprises and employment
Figure 405: Poland: Retail businesses and employment, 2014-18

Online retailing in Poland
Figure 406: Poland: Percentage of all households with broadband, 2015-19

Figure 407: Poland: Online purchases in the last 12 months - percentage of all individuals, 2015-19

Major retailers in Poland

Food retailers
Figure 408: Poland: Leading food retailers, 2019

Non-food retailers
Figure 409: Poland: Leading non-food retailers, 2019

Contacts and sources

Portugal

The Portuguese retail scene
Portugal: COVID-19 context
Portugal in figures

Population
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Figure 410: Portugal: Population, by gender, 2014-19
Figure 411: Portugal: Population, by age group, 2014-19
Figure 412: Portugal: Population, by region, 2014-19
Economy
Figure 413: Portugal: Gross domestic product, 2009-19
Figure 414: Portugal: Consumer prices inflation, % change on previous year, 2013-19
Figure 415: Portugal: Households consumption expenditures, 2009-19
Figure 416: Portugal: Breakdown of households consumption expenditure, 2014-18
Portuguese retailing in figures
Figure 417: Portugal: Retail sales (excl. VAT), 2014-20
Figure 418: Portugal: Breakdown of retail sales (excl. VAT), 2014-19
Online retailing in Portugal
Figure 419: Portugal: Percentage of all households with broadband, 2013-19
Figure 420: Portugal: Online purchases, % of all individuals, 2013-19

Major retailers in Portugal

Food retailers
Figure 421: Portugal: Leading food retailers, in sales, 2019

Non-food retailers
Figure 422: Portugal: Leading non-food retailers, by sales, 2019

Contacts and sources

Romania

The Romanian retail scene
Romania: COVID-19 context
Romania in figures

Population
Figure 423: Romania: Population, by gender, 2015-20

Figure 424: Romania: Population, by age group, 2015-20
Figure 425: Romania: Population, by region, 2015-20
Economy
Figure 426: Romania: Gross domestic product, 2009-19
Figure 427: Romania: Consumer prices inflation, % change on previous year, 2013-19
Figure 428: Romania: Households consumption expenditures, 2009-19
Figure 429: Romania: Breakdown of households consumption expenditure, 2014-19
Romanian retailing in figures
Figure 430: Romania: Retail sales (excl. VAT), 2014-20
Figure 431: Romania: Breakdown of retail sales (excl. VAT), 2014-19
Online retailing in Romania
Figure 432: Romania: Percentage of all households with broadband, 2013-19

Figure 433: Romania: Online purchases, % of all individuals, 2013-19
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change due to currency fluctuations.

Major retailers in Romania

Food retailers

Figure 434: Romania: Leading food retailers, 2019

Non-food retailers
Figure 435: Romania: Leading non-food retailers, 2019

Contacts and sources

Russia

The Russian retail scene

Russia: COVID-19 context

Russia in figures

Population

Figure 436:
Figure 437:

Economy

Figure 438:
Figure 439:
Figure 440:

Russia:

Russia:

Russia:
Russia:

Russia:

Population, by gender, 2016-20
Population, by age group, 2016-20

Gross domestic product, 2009-19
Consumer prices inflation, % change on previous year, 2014-19

Households consumption expenditure, 2009-19

Russian retailing in figures
Figure 441: Russia: Retail sales (excl. VAT), 2014-20

Figure 442: Russia: Retail sales, by broad sector (excl. VAT), 2014-19

Online retailing in Russia
Figure 443: Russia: Selected information society indicators, 2014-19

Figure 444: Russia: total estimated e-commerce market size, 2014-19

Major retailers in Russia

Food retailers

Figure 445: Russia: Leading food retailers, by sales, 2019

Non-food retailers
Figure 446: Russia: Leading non-food retailers, by sales, 2019

Contacts and sources

Serbia

The Serbian retail scene

Serbia: COVID-19 context

Serbia in figures

Population

Figure 447: Serbia:
Figure 448: Serbia:
Figure 449: Serbia:

Economy

Figure 450: Serbia:

BUY THIS

Population, by gender, 2015-20
Population, by age group, 2015-20
Population, by region, 2015-20

Gross domestic product, 2009-19
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Figure 451: Serbia: Consumer prices inflation, % change on previous year, 2014-19
Figure 452: Serbia: Household consumption expenditure, 2009-19
Figure 453: Serbia: Breakdown of household consumption expenditure, 2014-19

Serbian retailing in figures
Figure 454: Serbia: Retail sales (excl. VAT), 2014-20

Online retailing in Serbia
Figure 455: Serbia: percentage of all households with broadband access, 2015-19

Figure 456: Serbia: online purchases in the past 12 months - percentage of all individuals, 2015-19

Major retailers in Serbia

Food retailers
Figure 457: Serbia: Leading food retailers, 2019

Non-food retailers
Figure 458: Serbia: Leading non-food retailers, 2019

Contacts and sources

Slovakia

The Slovakian retail scene
Slovakia: COVID-19 context
Slovakia in figures

Population
Figure 459: Slovakia: Population, by gender, 2015-19

Figure 460: Slovakia: Population by age group and gender, 2019
Figure 461: Slovakia: Population, by region, 2014-19
Economy
Figure 462: Gross domestic product, 2009-19
Figure 463: Slovakia: consumer prices inflation, % change on previous year, 2014-19
Figure 464: Slovakia: Final consumption of households, 2008-19
Figure 465: Slovakia: breakdown of household consumption expenditure, 2015-19
Slovakian retailing in figures
Figure 466: Slovakia: Retail sales (excl VAT), 2015-20
Figure 467: Slovakia: Retail sales breakdown, 2015-19
Online retailing in Slovakia
Figure 468: Slovakia: percentage of all households with broadband, 2010-19
Figure 469: Slovakia: online purchases in the past 12 months, 2014-19

Major retailers in Slovakia
Figure 470: Slovakia: selected retailers, 2019

Contacts and sources

Slovenia

The Slovenian retail scene

Slovenia: COVID-19 context
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Slovenia in figures

Population
Figure 471: Slovenia: population, by gender, 2015-20

Figure 472: Slovenia: population, by age group, 2015-20
Figure 473: Slovenia: population, by region, 2015-20
Economy
Figure 474: Slovenia: gross domestic product, 2009-19
Figure 475: Slovenia: consumer prices inflation, % change on previous year, 2013-19
Figure 476: Slovenia: household consumption expenditures, 2009-19
Figure 477: Slovenia: detailed breakdown of household consumption expenditures, 2014-18
Slovenian retailing in figures
Figure 478: Slovenia: retail sales (excluding VAT), 2014-20
Figure 479: Slovenia: breakdown of retail sales (excluding VAT), 2014-19
Online retailing in Slovenia
Figure 480: Slovenia: percentage of all households with broadband access, 2014-19

Figure 481: Slovenia: online purchases in the past 12 months - percentage of all individuals, 2014-19

Major retailers in Slovenia

Food retailers
Figure 482: Slovenia: leading food retailers, 2019

Non-food retailers
Figure 483: Slovenia: leading non-food retailers, 2019

Contacts and sources

Spain

The Spanish retail scene
Spain: COVID-19 context
Spain in figures

Population
Figure 484: Spain: Population, by gender, 2015-20

Figure 485: Spain: Population, by age group, 2015-20

Figure 486: Spain: population, by province, 2015-20
Economy

Figure 487: Spain: Gross domestic product, 2009-19

Figure 488: Spain: consumer price inflation, % change on previous year, 2013-19

Figure 489: Spain: Household consumption expenditures, 2009-19

Figure 490: Spain: Breakdown of household consumption expenditures, 2014-19
Spanish retailing in figures

Figure 491: Spain: Retail sales (excl. VAT), 2014-20

Figure 492: Spain: Detailed breakdown of retail sales (excl. VAT), 2014-19

Enterprises and employment in Spanish retail
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Figure 493: Spain: Number of retail enterprises, 2015-18
Figure 494: Spain: Numbers employed, by retail sector, 2015-18
Online retailing in Spain
Figure 495: Spain: Percentage of all households with broadband, 2013-19
Figure 496: Spain: Online purchases, % of all individuals, 2013-19

Major retailers in Spain

Food retailers
Figure 497: Spain: Leading food retailers, 2019

Mixed goods and department stores
Figure 498: Leading mixed goods retailers, 2019

Clothing and footwear specialists
Figure 499: Spain: leading clothing and footwear specialists, 2019

DIY specialists
Figure 500: Spain: Leading DIY specialists, 2019

Electrical, furniture and household goods specialists
Figure 501: Spain: Leading electrical, furniture and household goods specialists, 2019

Beauty and personal care specialists
Figure 502: Spain: leading beauty & personal care specialists, 2019

Miscellaneous specialists
Figure 503: Spain: Miscellaneous specialists, 2019

Online and other home-shopping retailers
Figure 504: Spain: Leading online retailers, 2019

Major shopping malls
Figure 505: Major shopping centres, 2020

Contacts and sources

Sweden

The Swedish retail scene
Sweden: COVID-19 context
Sweden in figures

Population
Figure 506: Sweden: population, by gender, 2015-19

Figure 507: Sweden: population, by age group and gender, 2015-19
Figure 508: Sweden: households by size, 2015-19
Figure 509: Sweden: population by county, 2015-19
Economy
Figure 510: Sweden: gross domestic product, 2009-19
Figure 511: Sweden: consumer prices inflation, % change on year, 2012-19
Figure 512: Sweden: consumer expenditure (incl. VAT), 2010-19
Figure 513: Sweden: breakdown of consumer spending by category (incl. VAT), 2014-19
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Swedish retailing in figures
Figure 514: Sweden: retail sales (excl. VAT), 2014-20

Figure 515: Sweden: Breakdown of retail sales (excl. VAT), 2014-19
Online retailing in Sweden
Figure 516: Sweden: percentage of all households with broadband access, 2015-19

Figure 517: Sweden: online purchases in the past 12 months - Percentage of all individuals, 2015-19

Major retailers in Sweden

Food retailers
Figure 518: Sweden: leading food retailers, 2019

Mixed goods and department stores
Figure 519: Sweden: leading mixed goods and department store retailers, 2019

Clothing and footwear specialists
Figure 520: Sweden: leading clothing and footwear specialists, 2019

DIY specialists
Figure 521: Sweden: leading DIY specialists, 2019

Furniture specialists
Figure 522: Sweden: leading furniture specialists, 2019

Electrical specialists
Figure 523: Sweden: leading electrical specialist retailers, 2019

Beauty and personal care specialists
Figure 524: Sweden: leading beauty and personal care specialists, 2019

Miscellaneous specialists
Figure 525: Sweden: major leisure, cultural and other specialists retailers, 2019

Online and other home shopping retailers
Figure 526: Sweden: leading home shopping retailers,2019

Contacts and sources

Switzerland

The Swiss retail scene
Switzerland: COVID-19 context
Switzerland in figures

Population
Figure 527: Switzerland: Total population, by gender, 2015-20

Figure 528: Switzerland: Total population, by age group, 2015-20
Figure 529: Switzerland: Total population, by canton, 2015-19
Economy
Figure 530: Switzerland: Gross domestic product, 2009-19
Figure 531: Switzerland: Consumer prices inflation, % change on previous year, 2013-19

Figure 532: Switzerland: Households consumption expenditure, 2009-19

Swiss retailing in figures
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Figure 533: Switzerland: Retail sales (excl. VAT), 2015-20
Figure 534: Switzerland: Detailed retail sales breakdown, 2015-19
Online retailing in Switzerland
Figure 535: Switzerland: Percentage of all households with broadband, 2014-19

Figure 536: Switzerland: Online purchases in the last 12 months - percentage of all individuals, 2014-19

Major retailers in Switzerland

Food retailers
Figure 537: Switzerland: Leading food retailers, by sales, 2019

Department stores and clothing retailers
Figure 538: Switzerland: Leading department stores & clothing specialists, by sales, 2019

Household goods specialists
Figure 539: Switzerland: Leading household goods specialists, 2019

Beauty and personal care specialists
Figure 540: Switzerland: Leading health & beauty specialists, 2019

Miscellaneous specialists
Figure 541: Switzerland: Leading miscellaneous specialists, 2019

Online and other home shopping retailers
Figure 542: Switzerland: Major online and home shopping retailers, 2019

Contacts and sources

Turkey

The Turkish retailing scene
Turkey: COVID-19 context
Turkey in figures

Population
Figure 543: Turkey: Population, by gender, 2014-19

Figure 544: Turkey: Population, by age group, 2014-19
Figure 545: Turkey: Population, by region, 2014-19
Economy
Figure 546: Turkey: Gross domestic product, 2009-19
Figure 547: Turkey: Consumer prices inflation, % change on previous year, 2014-19
Figure 548: Turkey: Household consumption expenditures, 2008-18
Figure 549: Turkey: Breakdown of household consumption expenditure, 2014-18
Turkish retailing in figures
Figure 550: Turkey: Retail sales (excluding VAT), 2014-20
Figure 551: Turkey: Breakdown of retail sales (excl. VAT), 2014-19
Online retailing in Turkey
Figure 552: Turkey: Broadband connections, % of households, 2014-19
Figure 553: Turkey: Online purchases, % of all individuals, 2014-19

Major retailers in Turkey
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Food retailers
Figure 554: Turkey: Leading food retailers, 2019

Non-food retailers
Figure 555: Turkey: Leading non-food retailers, 2019

Contacts and sources

UK

The UK retail scene
UK: COVID-19 context
The UK in figures

Population
Figure 556: UK: Population by gender, 2015-19

Figure 557: UK Population by age group, 2015-19
Figure 558: Number of UK households and household size by age, 2019
Figure 559: UK population by region, 2015-19
Economy
Figure 560: UK: Gross Domestic Product, 2009-19
Figure 561: UK: Pre and post COVID-19 GDP forecasts (current prices, central scenario), 2020-2025
Figure 562: UK: consumer price inflation (CPIH), % increase on previous year, 2010-20
Figure 563: UK unemployment, central scenario, 2019-24
Figure 564: UK: Households consumption expenditure, 2009-19
Figure 565: UK: Breakdown of consumer spending, 2015-19
UK retailing in figures
Figure 566: UK: Retail sales, excl. VAT, 2015-20
Figure 567: UK: Retail sales (excl. VAT), detailed sales breakdown, 2014-19
Figure 568: UK: half year change in retail sales, by detailed category, 2020
Online retailing in the UK
Figure 569: UK: Household broadband access, 2015-19
Figure 570: UK: Online sales as % all retail sales, 2015-120
Figure 571: UK: Proportion of individuals buying online in the last 12 months, 2014-19

Major retailers in the UK

Food retailers
Figure 572: UK: Leading food retailers, 2019

Mixed goods and department stores
Figure 573: UK: Leading mixed goods and department store retailers 2019

Clothing and footwear specialists
Figure 574: UK: leading clothing and footwear specialists, 2019

DIY specialists
Figure 575: UK: Leading DIY specialists, 2019

Home goods specialists
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Figure 576: UK: Leading furniture and carpets specialists, 2019

Electrical specialists
Figure 577: Leading electricals specialists, 2019

Beauty and personal care specialists
Figure 578: UK: Leading health & beauty specialists, 2019

Miscellaneous specialists
Figure 579: UK: Leading miscellaneous specialist retailers, 2019

Online and other home shopping
Figure 580: UK: leading Home shopping retailers, 2019

Contacts and sources

Ukraine

The Ukrainian retailing scene
Ukraine: COVID-19 context
Ukraine in figures

Population
Figure 581: Ukraine: Population, by gender, 2015-20

Figure 582: Ukraine: Population, by age group, 2015-20
Figure 583: Ukraine: Population, by region, 2015-20
Economy
Figure 584: Ukraine: Gross domestic product, 2009-19
Figure 585: Ukraine: Consumer prices inflation, % change on previous year, 2014-19
Figure 586: Ukraine: Households consumption expenditures, 2011-19
Figure 587: Ukraine: Breakdown of household consumption expenditures, 2014-19
Ukrainian retailing in figures
Figure 588: Ukraine: Retail sales (excl. VAT), 2014-20
Major retailers in Ukraine
Food retailers

Figure 589: Ukraine: Leading food retailers, 2019

Non-food retailers
Figure 590: Ukraine: Leading non-food retailers, 2019

Contacts and sources
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