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“At the same time as facing the immediate upheaval
brought about by the COVID-19 outbreak, the industry
must also look ahead and respond to widespread consumer
concerns about the healthiness of alcoholic drinks and the
alcohol moderation trend, which the increased focus on
health resulting from the outbreak will elevate."

— Angharad Goode, Research Analyst

This report looks at the following areas:
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e The impact of COVID-19 on consumer behaviour and market dynamics in the alcoholic
drinks sector.
The low-/no-alcohol opportunity, and the added impetus to this from COVID-19.

e The value of individual segments and brand performance in 2019.

e Consumer usage of and attitudes towards alcoholic drinks.
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The outlook for the alcoholic drinks market in 2020 is fraught with uncertainty due to the rapidly
changing situation surrounding the COVID-19 outbreak. The immediate impact of the lockdown will be

CALL:

a significant hit to drinks sales through the on-trade, while in the medium term the impact on the EMEA

economy and consumer incomes will be inescapable. Alcoholic drinks are a discretionary category in the

line of fire as people economise.

The COVID-19-related disruption follows a period of 11% growth in the market over 2014-19 to reach
an estimated £49.3 billion. This was fuelled by rising average prices, with modest volume growth of 2%
over the period. Volume sales ebbed noticeably in 2019, following the uplift from one-off factors in
2018 from the hot summer and the FIFA World Cup.
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Lower prices drive switch towards off-trade
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White spirits growth to slow

Wine vulnerable to exchange rate fluctuations
Figure 22: Total UK value sales of alcoholic drinks, by segment, 2014-19

Figure 23: Total UK volume sales of alcoholic drinks, by segment, 2014-19

Channels to Market

Lower prices continued to boost the appeal of off-trade in 2019
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Mixed fortunes for leading beer brands
Figure 30: UK retail value sales of the top alcoholic drink brands, 2016/17-2018/19
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Low-alcohol trend gains momentum
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Figure 33: Share of launches making gluten-free claims of all UK alcoholic drinks launches, 2015-19

Continued rise in vegan launches

Figure 34: Share of launches making vegetarian and vegan/no animal ingredient claims of all UK alcoholic drinks launches, 2015-19
Can trend drives increase in aluminium packaging
Slimline format drives can launches in RTDs and wine

Figure 35: Alcoholic drinks launches by packaging material, 2015-19

Environmental credentials of cans warrant spelling out
Figure 36: Examples of drinks packaging highlighting environmental credentials, 2019

Highlighting eco credentials of production remains rare
Figure 37: Share of launches with an environmental claim in alcoholic drinks, by type, 2015-19

Sustainability initiatives range from waste food to edible straws
Figure 38: Examples of drinks with sustainability claims, 2019
Better-for-you drinks attract limited launches

‘Diet’ alcoholic beverage launches are niche but growing
Figure 39: Share of launches with a diet/light claim in alcoholic beverages, 2015-19

Figure 40: Examples of drinks calling out lower-calorie proposition, 2019

Hard seltzer makes inroads into the UK
Figure 41: Examples of hard seltzer and spritz pre-mixed drinks, 2019

Alcoholic kombucha comes to market
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Figure 42: Examples of kombucha drinks containing alcohol, 2019

Have your cake and drink it
Figure 43: Examples of bakery inspired alcoholic drinks, 2018-20

Advertising and Marketing Activity

Diageo remains top spender
Figure 44: Total above-the-line, online display and direct mail advertising expenditure on alcoholic drinks, by advertiser, 2019
Guinness champions women’s rugby
Bombay Sapphire pushes creativity
Smirnoff releases first global campaign in 25 years
Tanqueray continues to emphasise unchanging quality in global campaign
Thatchers leads spending in cider
Football remains Budweiser’s focus
Heineken brings attention to low- or no-alcohol portfolio
Amstel releases second UK TV ad
Birra Moretti spotlights Italian heritage
Strongbow partners with new ad agency
Carling promotes local production
Figure 45: Total advertising expenditure on alcoholic drinks, by media type, 2015-19 (sorted by 2019)
BrewDog opens first alcohol-free beer bar
Michelob pushes associations with running

Nielsen Ad Intel coverage

The Consumer - What You Need to Know

Around one in five doesn't drink alcohol

Low price and familiar brand are top priorities for buyers
Added value can win over half of drinks buyers

Strong concerns about healthiness of alcohol

Potential for low-/non-alcoholic versions

Refreshment appeals across occasions

Weak association with refreshment poses a challenge to spirits

Types of Alcoholic Beverages Drunk

Four in five adults drink alcohol
Figure 46: Types of alcoholic beverages drunk by category, November 2019

17% of drinkers only drink once a month or less
Figure 47: Frequency of drinking alcoholic drinks, November 2019

Still wine most consumed alcoholic beverage
Figure 48: Types of alcoholic beverages drunk, November 2019

One in five sticks to one drink
Figure 49: Repertoire of alcoholic beverages drunk, November 2019
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Important Factors When Buying Alcoholic Drinks in Supermarkets

Top factors demonstrate risk aversion among consumers
Low price is joint top priority
Figure 50: Important factors when buying alcoholic drinks in supermarkets, November 2019
Added value can win over half of drinks buyers
Half of drinks buyers seek tried and tested brands

Flavour profiles influence purchase behaviour for 27%
Figure 51: Examples of alcoholic drinks with unusual on-pack flavour descriptions, December2018

Behaviours Related to Alcoholic Beverages

Strong concerns about alcohol and health

Need for better-for-you variants to ensure engagement
Figure 52: Behaviours related to alcoholic beverages, November 2019

Potential for brand extension...

...0r encouraging moderation

Qualities Sought for in Alcoholic Beverages by Occasion

Refreshment appeals across occasions
Figure 53: Desired qualities of alcoholic beverages for different occasions, November 2019

Drinks for enjoying with time appeal to one in four

Presentation matters more to younger drinkers

Qualities Associated with Alcoholic Beverages

Sipping in an age of moderation
Beer and cider struggle to associate with slow sipping
Wine takes the lead as a sipping drink
Figure 54: Attributes associated with alcoholic beverages, November 2019
Spirits need a refresh...

... while beer and cider keep their cool

Appendix — Data Sources, Abbreviations and Supporting Information

Abbreviations

Consumer research methodology

Appendix - Advertising and Marketing Activity

Spirits & liqueurs drive adspend
Figure 55: Total above-the line, online display and direct mail advertising expenditure on alcoholic drinks, by product category, 2019

Appendix — Market Size and Forecast

Forecast methodology
Figure 56: UK value sales of alcoholic drinks, best- and worst-case forecast (pre COVID-19), 2019-24

Figure 57: UK volume sales of alcoholic drinks, best- and worst-case forecast (pre COVID-19), 2019-24
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