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“Demand for hair colourants has been subdued by the pro-
ageing movement, with older consumers opting to embrace
their greys rather than cover them. Young consumers have

remained engaged but favour lower-value temporary
products, suggesting that brands need to find ways to

encourage them to spend more.”
– Samantha Dover, Senior Beauty and Personal

Care Analyst

This report looks at the following areas:

Personalisation will be crucial to encourage value growth, and expanding product repertoires could give
brands an opportunity to widen the appeal of hair colourants.

• Negative perceptions are subduing market growth
• Personalisation remains an untapped opportunity
• New formats broaden the appeal of colourants
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Figure 48: Repertoire of at-home hair colourant products used in the last 12 months, October 2019

Frequency also remains unchanged
Figure 49: Frequency of at-home hair colourant usage, October 2019

Cost is a core reason for colouring hair at home
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Figure 54: At-home hair colourants correspondence analysis, October 2019
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Figure 55: Perceptions of at-home hair colourants, October 2019

Methodology

Demand for customisation is strong
Figure 56: Interest in at-home hair colourant innovations, October 2019

Users want more control during the colouring process

Men want hair dyes to cover hair loss
Figure 57: Interest in at-home hair colourant innovations, by gender, October 2019

Young consumers want more assistance
Figure 58: Interest in at-home hair colourant innovations, by age, October 2019

Subscription services would appeal to part colour users
Figure 59: Interest in at-home hair colourant innovations, by type of at-home hair colourant products used, October 2019

The ability to recycle packaging is important
Figure 60: At-home hair colourant behaviours, October 2019

Brands should target men with natural hair colourants
Figure 61: At-home hair colourant behaviours related to natural and environmental concerns, by gender, October 2019

Young consumers want more diversity
Figure 62: At-home hair colourant behaviours related to adding steps/product varieties, by age, October 2019

Interest in prolonging hair colour peaks amongst the 35-54s

Young consumers are willing to experiment

Reasons for Using Hair Colourants

Perceptions of Types of Hair Colourants

Interest in Innovations

Hair Colourant Behaviours

Report Price: £1995.00 | $2693.85 | €2245.17

Hair Colourants - UK - January 2020

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/987700/
mailto:reports@mintel.com


Figure 63: At-home hair colourant behaviours related to product experimentation, by age, October 2019

Men are more trend-driven than women
Figure 64: At-home hair colourant behaviours related to colour experimentation, by gender, October 2019

Abbreviations

Consumer research methodology

Forecast methodology

Appendix – Data Sources, Abbreviations and Supporting Information
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